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FIXPRICE GROUP

ANTITRUST AND COMPETITION
COMPLIANCE POLICY &
PROCEDURE (the “Policy”)

I'PYHIIA FIXPRICE

MNOJIMTUKA U ITPOUEAYPHI 11O
COBJIKOJAEHHUIO
AHTHUMOHOIIOJIBHOI'O
3AKOHOJATEJIbCTBA 1
3AKOHOJIATEJIBCTBA O
KOHKYPEHIIHUMU («IloauTukan»)

1. INTRODUCTION AND
STATEMENT OF CORPORATE
POLICY

1. BBEJIEHUE U 3ASABJIEHUE
C U3JI0O)KEHUEM
KOPIIOPATUBHOM IMMOJINTUKH

1.1  This Antitrust and Competition
Compliance Policy describes the obligations of
Best Price LLC, and its subsidiaries’ and
affiliates’  (collectively, the “Group”)
employees to comply with all applicable
competition laws. The Group’s Board of
Directors (if and when formed) and executive
officers are committed to strict compliance
with these laws. The purpose of the
competition laws is to promote vigorous
competition. In order to provide consumers
with the best combination of price and quality
and to promote efficiency, companies must
comply with all applicable competition laws.
All employees whose responsibilities or
actions could result in or contribute to a
violation of the antitrust laws are obligated to
assist in this effort. Violations of the antitrust
laws can result in severe penalties for the
group, including administrative  fines,
substantial monetary damages and a serious
loss of reputation. In addition, violations can
result in harsh penalties for individual
employees, including dismissal, monetary
penalties, and even criminal liability (such as
disqualification or even imprisonment).

11 Orta Ilonutuka 1O COONIOJEHUIO
AHTHUMOHOIOJBHOTO 3aKOHOJATENHCTBA U 32
KOHOJATEJIbCTBA O KOHKYPEHIIUHU OMHUCHIBAET
obszarensctBa OO0 «bacr Ilpaiicy u ee
nouepHux W adPUIMPOBaHHBIX KOMITAHUN
(coBmecTHO uMeHyeMmbix «['pynmay), ubu
COTPYAHUKHA JOJDKHBI ~ COOJIIOJAaTh  BCE
MPUMEHUMOE 3aKOHO/IaTeIbCTBO 0
KoHKypeHIuu. COBET TUPEKTOPOB (B ciydae
€ro co3JgaHus) W JODKHOCTHBIC —JHIA
['pynmbel 0653y10TCSt CTPOTO COOMIOAATH ATH
3aKoHbI. llenplo 3aKOHOB O KOHKYpPEHIIUU
SIBIISIETCSI COIEHCTBUE AKTUBHOU
KOHKYPEHIIUU. Hns MIPEI0CTaBICHUS
MOTPEOUTENSIM ~ HAWIYYIIETO  COYETAHUS
IeHbl W  KadecTBa U  MOBBIIICHUS
3¢ pexTUBHOCTH, KOMIIaHUH JTIOJKHBI
coONroAaTh BCE MPUMEHHMBIE 3aKOHBI O
KOHKYpeHIIMA. Bce  COTpyIHUKH, YbH
JOJKHOCTHBIE OOS3aHHOCTH WM JIEHCTBUS
MOTYT MIPUBECTH K HapYIIEHUIO
AHTUMOHOTIOJILHOTO 3aKOHOJIATeNhCTBA WIIH
CIOCOOCTBOBATh €r0 HAPYIICHUIO, 00sS3aHBI
OKa3bIBaTh IMOMOIIb B OJTHUX YCHIIHUSAX.
Hapymienne AHTUMOHOTIOJILHOTO
3aKOHOAATENCTBA MOXET TPUBECTH K
CYpOBBIM  HakKa3aHWsIM Juis [ pymisl,
BKJIIOYass  aJIMMHHUCTPATUBHBIE  MITPaAdBHI,
CYIICCTBCHHBIC  JICHS)KHBIC TOTEPH U
cepbe3HbId ymep6 pemytaruu. Kpome Toro,
HapyIIeHHs] MOTYT TMPUBECTH K CYPOBBIM
HaKa3aHUSAM IS OTACIBHBIX COTPYTHHUKOB,
BKJIIOYasl YBOJIbHEHHUE, IEHEKHbIE IITpadbl 1
Jaxe YTOJIOBHYIO OTBETCTBEHHOCTh
(Hanpumep, 3anper Ha 3aHATHE
OTpEACIEHHBIX JODKHOCTEH WM Jaxe
TIOPEMHOE 3aKJII0UCHUE).




1.2 The Group has a three-part antitrust
compliance system:

1.2 Cucrema coOTroIcHUSA
AHTUMOHOIOJIBHOTO  3aKOHOJATEIbCTBA B
I'pynne Oasupyercs Ha Tpex
COCTAaBJISFOIIHX:

1.2.1 First, all employees whose activities
could potentially raise antitrust concerns, or
who supervise such employees, must read this
Policy and certify that they have done this.

1.2.1 Bo-mepBbiX, BCE COTPYIHUKH, Ubs
NEATCNIbHOCTh ~ TOTEHIUAIBHO  MOXKET
BbI3BIBATh ~ ONACCHHss B  OTHOLICHHUU
AQHTHMOHOIIOJIBHOTO 3aKOHOJIATENbCTBA WIIN
TE€, KTO KOHTPOJIUPYET TAKUX COTPYIHHKOB,
JOJDKHBI TTPOYHUTATh HacTosIIyro [lomuTuky
W  TNOATBEPAWTh, YTO OHU C  HEH
03HAKOMUJIHCH.

1.2.2 Second, certain actions that are
important in ensuring compliance with the
antitrust laws must be reported to the
appropriate management officials. Every
employee must promptly report any conduct
that raises antitrust concerns to CEO Dmitry
Kirsanov (the “CEQO”).

1.2.2 Bo-BTOpHIX, 0 HEKOTOPBIX
JNEUCTBUAX, BaXKHBIX IS 00ecreyeHust
COOMI0ACHUS AHTUMOHOIIOJILHOI'O

3aKOHOJATENbCTBA,  CIEAYyeT  COooOLIaTh
COOTBETCTBYIOIIMM JOJKHOCTHBIM JIMIIAM.
Kaxnprii COTPYAHUK IOJDKEH
HE3aMEIJTUTEIIbHO  CcOo00ImaTh O  JIFOOBIX
JICUCTBUAX, BBI3BIBAIOIIMX OMNACCHUS B
OTHOILICHUHU COOTIOICHUS
aHTUMOHOMOJILHOT'O 3aKOHOAATEIIHCTBA
I'enepanbHOMYy  nupektopy  KupcanoBy
Jmutpuro Huxonaesnuy («I'eHepaJsibHBIN
AHPEKTOP»).

1.2.3 Third, the Group will monitor its
antitrust compliance system and conduct
periodic audits in order to test the effectiveness
of the compliance system, to ensure that
employees are acting appropriately, and to
identify ways to improve its antitrust
compliance system.

1.2.3 B-tperpux, ['pymnma Oyzer
IPOBOJAUTh MOHHUTOPUHT CBOEH CHCTEMBI
COOMI0ACHUS AHTUMOHOIIOJILHOT'O
3aKOHOJIaTeIIbCTBA u OCYIIIECTBISTh
MIePUOTUICCKHE MIPOBEPKH, YTOOBI

IpOTeCTUPOBaTh 3(P(PEKTUBHOCTH CUCTEMBI,
yOequThCsl, UYTO COTPYAHHKH JAECUCTBYIOT
Ha/JIeKaUM 00pa3oM, a TaKkKe BBISBHUTH
BO3MOYKHOCTH YJIy4YIIEHUS CBOEH CHUCTEMBI
co0JTIOICHUS AHTUMOHOIIOJILHOTO
3aKOHO/IaTEIbCTBA.




1.3 This Policy provides some guidance as | 1.3 HNannas  [lonmutuka  COAEPIKUT
to what employees should and should not do to | HekoTopsie yka3aHHsS OTHOCHTEIBHO TOTO,
ensure compliance. However, antitrust IS a | 4To COTpyIHHKaM CIEIYeT M HE CIIEAyeT
complex area and no compliance Policy, no | nenate st obOecrieueHUS COOTBETCTBHS
matter how comprehensive, can answer every | TpebOBaHUsIM 3aKOHOJIATEILCTBA. TeM He
question. Therefore, always keep in mind that | menee, AHTHMOHOIIOJILHOE
the antitrust laws are intended to promote | 3aKOHOAATENILCTBO  SBJISACTCS  CIOXKHOM
competition — the process of winning sales by | obnacteto, W HHM  OgHA  IOJIMTHKA,
offering a better product at a lower price. HE3aBUCMMO OT TOT0, HACKOJIbKO OHa
BC@O6’LCMJ’IIOH.[&H, HC MOXCET IIOKPBITH BCEC
BO3MOJKHBIC BOIIPOCHI. HOI)TOMy BCeraga

IIOMHUTC, qTo AHTHUMOHOIIOJIBHOC
3aKOHOJAaTCIILCTBO HaIrpaBJICHO Ha
COACHCTBUE KOHKYpECHIIUKM — IIPOHCCCY

IPUBJICYCHHUS  IIOKyIlaTeled  3a  CUer
NpeJIOKEHHs JIydllero ToBapa o Oosee
HU3KOMH IICHE.

2. DO’S AND DON’TS 2. PA3SPEHIEHHBIE U
SAINPEIIEHHBIE JEUCTBUA

The following is an overview of many of the | Hmwke 00630p MHOrMX BOIPOCOB, KOTOPBIE
points discussed further below: 00CyXaroTcs anee:

2.1  Competitors 2.1 KoHkypeHTHI

DO NOT discuss or agree on any of the below | BAITPEIIIAETCS 00CyX/1aTh u
topics with a competitor: COTJIACOBBIBATh C KOHKYPEHTOM KaKyI0-JIH00
U3 CIEAYIOMIUX TEM:

2.1.1 Price or any terms that impact price | 2.1.1 Ilena unu JH0OBIC YCIOBUS, KOTOPBIC
(discounts, terms of sale, margins, credit terms, | Baustor Ha 1eHY (CKHIKH, YCIOBHS
etc.); MPOJIaXKH, Mapika, YCIOBHS KpeauTa u T. 11.);

2.1.2 Bids that will be placed on a contractor | 2.1.2 Tlpemioxkenus, KOTOpble  OyIyT
tender, also called “bid rigging”; BKJIFOYEHBI B IOTOBOP WJIM B TEHEP, 3TO TaK
Ha3bIBAEMBII «CTOBOP Ha TOPraxy»;

2.1.3 Cost or amounts to be paid to suppliers; | 2.1.3 CroumocTb 17011 CYMMBI,
IIOJICKAIIMEC BBITIIIATC ITOCTAaBIINKAM,

2.1.4 Production, capacity, or output levels; | 2.1.4 VYpoBHM HpPOHM3BOJACTBA, MOITHOCTH
WM BBIMTYCKa,

2.1.5 Quality or research levels; 2.1.5 KauectBo WITH YPOBEHB
HCCIEIOBAHMI;

2.1.6 Allocating customers, lines of business, | 2.1.6 Pacnpenenenue KJIUCHTOB,

or geographies; HANpPABJIEHUNA JEATEIBHOCTH WJIM PETHOHOB
IIPUCYTCTBUS;




2.1.7 Buying or not buying from a particular
seller, or selling or not selling to a particular
buyer, also called a “group boycott”; or

2.1.7 Tlokynka Wiy OTKa3 OT MOKYIKU Y
OIIPEICTICHHOTO TPOJaBLa, WIH TpoJaxka
WIM OTKa3 B MPOAaXe KOHKPETHOMY
HOKYTIaTEeJIIo, TaKxe Ha3bIBacMbIe
«TPYMIIOBBIM OOHKOTOMY; WIIH

2.1.8 Employee salaries offered or terms of
employment imposed.

2.1.8 [Ilpennaraemas 3apIuiata I
YCJIOBUSI HaiiMa /ISl COTPYIHUKOB.

2.2 Cartel

2.2 Kaprens

Attempted cartel activity is also illegal.

ITonbITKa KapTEIbHON ACSATEIBHOCTH TAKXKE
SIBJIIETCS. HE3aKOHHOI.

2.2.1 DO NOT propose to fix prices with a
competitor, or to enter any other type of cartel
under any circumstances, even if you do not
intend to carry out any such agreement.

2.2.1 HEJIb34 npejiarath
3a)KCUPOBATh LEHBI C KOHKYPEHTOM HITU
BCTYIAaTh B KAKOK-JINOO APYroil TUTI KapTemns
HU MIPU KaKUX 0OCTOSITEIIHCTBAX, aXe SCIIH
BbI HEe coOMpaeTech BCTyNaTh HU B OJTHO U3
TaKWX COTJIAIICHUH.

2.2.2 DO tell any competitor contacting you
with such a proposal that you simply do not
want to talk about prices, etc., and that you will
not participate in any agreement.

2.2.2 CIHEAYET coobmuth r000MYy
KOHKYPEHTY, KOTOPBIH CleJIaeT BaM TaKoe
MMPEAJIOKCHUEC, YTO BbI IMPOCTO HE XOTHUTC
TOBOPUTH O IIEHAX U T. 1., U UTO BbI HE OyJIeTe
Y4aCTBOBATh HU B KaKOM COTJIAICHUH.

2.2.3 DO immediately terminate the
conversation with the competitor.

2.2.3 CJIEIYET HEMEJJICHHO
MPEKPATUTH PA3TOBOP C KOHKYPEHTOM.

2.2.4 DO immediately report the incident to
CEO and follow his advice.

224 CIHEAYET HeMemIeHHO COOOIIUTH
O IPOMCIIECTBUH | '€HEpATBHOMY TUPEKTOPY
U CJICJIOBATh €r0 COBETY.

You should be mindful of not creating the
appearance of cartel activity as agreements are
often inferred by antitrust authorities based on
ambiguous conduct.

Bam HeO6XO,[[I/IMO CJICOUTH 3a TCM, YTOOBI HE
co3aaBajiaCb BUIHUMOCTD KapTeHBHOﬁ

ACATCIIBHOCTH, IMMOCKOJIBKY
AHTHUMOHOITIOJIBHBIC OpraHbl HaCTO TPAKTYIOT
HCOJHO3HAYHOC IIOBCACHUC KakKk
COrJIallICHUC.

2.2.5 WHENEVER you have any form of
contact with a competitor, question whether
your behaviour is consistent with antitrust
laws.

225 MPAU JIIOBOM  «koHTakTe ¢
KOHKYPEHTOM B  Kakoi-mubo  dopme,
3a/laBaiiTeCh BOIPOCOM, COOTBETCTBYET JIU
Ballle  TMOBEJACHHE  AHTUMOHOMNOJBbHOMY
3aKOHOJATENbCTRY.

2.2.6 REMEMBER that you have no control
over how your competitor records or
characterizes your comments.

2.2.6 INIOMHMTE, 4yTo BBl HE MOMKETE
KOHTPOJHMPOBATh TO, KAaK Ball KOHKYPEHT
(duKCHpyeT WM  XapaKTepu3yeT BalllH
KOMMEHTapHH.




2.2.7 If a subject is one on which you and
your competitor cannot lawfully agree, such as
pricing, then it is a subject that you and your
competitor should not be discussing.

2.2.7 Ecmu o0cyxnaercs mpeaMer, 10
KOTOPOMY BBl W Ball KOHKYpEHT Ha
3aKOHHBIX OCHOBAHMSX JOTOBapUBATHCS HE
MOXKETe, HalpHuMep, LIEHO0Opa30BaHHE, TO
Bbl M Ball KOHKYPEHT HE JOJDKHBI 3TO
00CyX/1aTh.

2.3 Trade Associations

2.3 Toprosbie accounanuu

2.3.1 DO thoroughly investigate an industry
association before participating in any
activities, including consulting with CEO.

2.3.1 CIEAYET TtmarenbHO HU3yYUTh
OTpaCJIEBYIO0 AacCOIMAINIO, MPEKIE YeM
y4acTBOBATh B KaKoH-1100 eé
eI TEILHOCTH, 51 B TOM YHCIIE
IIPOKOHCYJIBTHPOBATECS ¢ [ eHepabHBIM
TTUPEKTOPOM.

2.3.2 DO ask for a list of attendees and a
defined agenda before attending any industry
association meeting.

2.3.2 CJIEAYET 3ampocuth  CHHCOK
YYaCTHUKOB U 3aJaHHYIO ITOBECTKY JHS,
npexae 4eM Tmocemars Joboe coOpaHue
OTpPAcJIEBOM aCCOLUALUU.

2.3.3 DO follow the antitrust laws even
outside of the formal meeting. DO NOT think
that just because a conversation is not part of
the scheduled meeting, it is somehow outside
antitrust scrutiny or will not be uncovered.

2.3.3 CJEIYET coOroaaTh
aHTUMOHOIMOJBHOE 3aKOHOJATEILCTBO JaXKe
BHe odummanbHoro  3acenanus. HE
I[YMAfITE, YTO TOJBKO TIOTOMY, 4TO

pasroBop HE SIBJISICTCS JacThIO
IPOTOKOJNBFHOM  BCTpPEYH, OH KaKHUM-TO
obpazom HaXOJIUTCS BHE

AQHTUMOHOIIOJIBHOTO KOHTPOJISI MJIH HE OyeT
PACKpBIT.

234 DO NOT sign meeting minutes
indicating that you were at a meeting that you
did not attend. If you do not know what was
said at a meeting, you do not want to be held
responsible for discussions you did not
witness. DO insist that meeting minutes
accurately reflect your presence or absence.

2.3.4 3ANPEHIAETCS  mnoanuchiBaTh
IPOTOKOJI COOpaHMsl, yKa3bIBAIOIINUH, YTO BB
ObUIM Ha cOOpaHMH, Ha KOTOPOM Bac He
6bu10. EciM BBl He 3HaeTe, 4To ObLIIO CKa3aHO
Ha BCTpeue, HE CTOUT HECTH
OTBETCTBEHHOCTb 3a JUCKYCCHH,
CBUJETENIEM KOTOpPbIX Bbl HE  OBLIM.
CJIEAYET HnHacrauBaTh Ha TOM, YTOOBI
MIPOTOKOJI 3ace/laHrs TOYHO OTpakaj Balle
MIPUCYTCTBUE WJIN OTCYTCTBHE.

2.4 Document creation guidelines

2.4 [IpaBuia co3ganus JOKyMEHTOB

241 DON’T wuse language that could
suggest guilt (“Eyes only,” “Destroy after
reading,” or “Do not forward”).

241 3ANPEHIAETCS wucnonb3oBath
BBIp)XEHUS, KOTOPBIE MOTYT YKa3bIBaTh Ha
BUHOBHOCTh («Tombko muuHO», «llocie
MPOYTEHUS] YHUUTOXKUTHY WiH «[lepecbuika
3aIpeIaeTcsay).

2.4.2 DON’T exaggerate (“This will kill the
competition”).

2.4.2 3ANPEIHAETCSI npeyBennunuBath
(«DTO yOBET KOHKYPEHITHIOY).




243 DON’T speculate about the legal
consequences of conduct, and don’t paraphrase
legal advice.

2.4.3 3ANPEHIAETCS JieNath
IPEOJIOKEHUS O TPABOBBIX MOCIEICTBUAX
MOBEJICHUS, TaKxXe 3arnpernaercs
nepedpazupoBaTbh COBEThI FOPUCTOB.

244 DON’T write as if you think it is
unethical or improper to compete (“stealing
customers,” “chiseling on price”) or that it is
virtuous not to compete vigorously (“market
stabilization”).

2.4.4 3AIIPEIINAETCS nucare Tak, Kak
OyATO BBl CUMTAETE HEITHUYHBIM WU
HENPAaBWIBHBIM KOHKYPHUPOBATh («KpacTh
KJIUCHTOBY», «POHSATH LIECHBI») WM YTO HE
CTOHUT AKTHBHO KOHKYPHPOBATh
(«cTabuu3anus pbIHKa»).

2.45 When learning information about
competitors from legitimate sources like
suppliers, including their pricing, production,
capacity, market strategy, etc., DO clearly
identify the source of the information. DON’T
say “reliable sources tell us” or “the market
thinks....” It is better to say, “Suppliers have

245 Tlpm mnomydyeHnn WHPOPMALUU O
KOHKYPEHTaX M3 JIETUTUMHBIX HCTOYHHUKOB,
TaKUX Kak IIOCTaBIIMKH, B TOM YHCJIE O
LICHAX, IPOU3BOJICTBE, MOUIHOCTH,
peiHOuHOM ctpareruu U T. 1., CAEAYET
YeTKO YyKa3aTb HCTOYHMK HH(pOpMaLUH.
SANPEIIAETCSH roBoputh «HaIeKHBIC

told us that...” or “I read in the newspaper | HICTOUHUKH COOOIIAIOT HaM» WM «PBIHOK
that....” nymaer...». Jlydme cka3zare: «Ham 00 3Tom
paccka3aiy HOCTAaBUIUKU. .. » WK «S] unTan B
ra3ere, 4To...».
. Antitrust AHTHUMOHOIOJIbHBIE
Employee Writes: = COTpYIHUK MHIIIET:
ploy Enforcers Read: DY OpraHbl YUTAIOT:
“The industry agrees a | Competitors have || «B_orpacau cuwmraior, | KoHKYpeHTBI
price increase is long | agreed to raise || yro  maBHO  TOpa | TOTOBOPHIIKCH
overdue” prices IOBBICUTH LIEHBD» IMOIHATE [IEHBI
“Industry consensus | Competitors have || «IToxoxe, B oTpaciu
. KoHkypeHTbI
appears to be that there | agreed to raise || cymectByer
. o ” . JOTOBOPHIINCH
will be a price increase” | prices KOHCEHCYC, 4TO Oyner
MOJHSTH IIEHBI
_ MOBBIIIICHHUE LIEH»
Competitors have
“Market has shown | agreed to raise KoHkypeHTsI
discipline” prices or cut|| «PeiHOK TmOBen ceOsl | JOrOBOPHIIKHCH
purchases JUCIUIIMHUPOBAHHOY | MOJIHATH LIEHBI HTH
- COKpAaTUTDh 3aKYyIIKH
« Competitors have
We  must  support .
, . agreed to raise || «MsI nomkHbl | KOHKYpeHTBI
company X’s  price .
move” prices or cut|| moazep)kaTb LEHOBYIO | IOTOBOPUIIUCH
purchases WHUIUATHBY MOJHATh IICHBl HTH
. KOMIIaHUH X» COKPAaTUTh 3aKYIIKH
Competitors have
“The industry must | agreed to raise KoHkypeHTHI
fy " 9! «OTpaciib JIOJI>KHA yP
respond to rising costs prices or cut JIOTOBOPUJIKCH
OTpearupoBath Ha poCT
purchases MOJHATh II€HBl WU
3arpaT»
. - COKPATHUTh 3aKYTIKH
“Avoid ruinous | o ~omnetin
competition” P peting




“Bring stability to the . «M36erath
g,, Stop competing . [Tepecrath
market PaspymIuTCJIbHOU
KOHKYpHUPOBaTh
“Rest Sanit o KOHKYPCHIIMN >
€store .
e sanity Stop competing
pricing «ObecneunThb
[Tepecrarn
“Avoid a race to the CTAOUITLHOCTE Ha KOHKYpHPOBATh
Voi .
T Stop competing PBIHKE»
bottom on pricing
— _ _ _ «BoccTaHOBUTH Tenectars
Let them stay In their | Competitors have || 5 hapombicine B KOII;K N
territory and we’ll stay | allocated the [EHO06PA30BAHHI ypup
in ours” market
«30eratb TOHOK IIO
N [Iepecrarn
HUCXOIAIIECH
KOHKYPHPOBATh
B HeHOO6pa3OBaHI/II/I»
<<HYCTB OHH OCTAHYTCA
Ha cBoeil teppuropud, | KonkypeHTs! [10
d Mbl OCTAHCMCA Ha | ACJIUJIN PBIHOK
CBOCH»
Keep in mind: He 3a0rbiBaiire:

246 SYSTEMATICALLY involve CEO
when deciding on important commercial
policies in markets in which the company has
a market share.

246 CUCTEMATHYECKU
MIPUBJIEKATh |'€HEepaJIbHOIO IHPEKTOpa IpH
IPUHATUU peLieHuin o BAYKHBIM
KOMMEpPYECKUM IOJUTUKAM Ha pPBIHKAX, Ha
KOTOPBIX Y KOMIIAHUH €CTh JIOJISl.

2.47 SYSTEMATICALLY contact CEO
before entering into any agreement that
imposes territorial obligations on the Group.

247 CUCTEMATHYECKH
CBs3bIBAaThCS C ['eHepanbHBIM AUPEKTOPOM,
Opexae YeM IMOJANUCHIBaTh KakKoe-JInOo
COIVIAIIEHUE, KOTOpOE€ HaKJIaJblBaeT Ha
I'pynmy 00s13aTeNIbCTBA o
TEPPUTOPUATBHOMY MTPUCYTCTBUIO.

248 SYSTEMATICALLY contact CEO
before entering into any agreement that
imposes exclusivity or near-exclusivity on the
Group or any of its suppliers or franchisee.

248 CHUCTEMATHYECKH
CBSI3bIBAThCS C ['eHEpaIbHBIM TUPEKTOPOM,
MpeXae 4YeM TOANUCHIBATH KaKoe-TH0o
COIJIAIIEHUE, KOTOpOEe HaKJIaJIblBaeT Ha
I'pynmy mnm 1r00BIX €€ MOCTaBIIMKOB WIIH
¢bpaHyaiizu 00s13aTeNbCTBA 1o
IKCKITIO3UBHOCTH WITH MOYTH
9KCKJIFO3UBHOCTH.

3. RELATIONSHIPS WITH
COMPETITORS

3. OTHOILHIEHUA C
KOHKYPEHTAMMU




3.1  “Horizontal price-fixing” refers to
competitors agreeing among themselves,
directly or indirectly, about the prices they will
charge. Anti-trust laws prohibit engaging in
horizontal price-fixing. The most serious
penalties are reserved for this kind of
conduct. Penalties in all jurisdictions are
substantial. In the EU and China, horizontal
price-fixing can lead to fines equalling 10% of
the entire group’s global revenue. In Russia it
can be as high as 15%.

3.1 «[opuzoHTalbHOE  (DPUKCUPOBAHHE
LIEH» 03HAYAET, YTO KOHKYPEHTHI MIPSAMO WIIU
KOCBEHHO JIOTOBAPHUBAIOTCS MEXKIY CO00H O
IICHaX, KOTOpBIE OynyT B3MMATh.
AHTHMOHOITIOJIEHOC 3aKOHOJATEJILCTBO
3amnpeniaeT ropu30HTaIbHOE (PUKCUPOBAHKE
LIeH. 3a Takoe IOBEJEHUE MPEAyCMOTPEHBI
camble cepbe3Hble HakazaHus. llltpadsr BO
BCeX opucaukiusax 3Hauntenbueie. B EC u
Kutae ropusonTanbHoe (UKCHPOBAHUE IICH
MOXKET MPUBECTH K mmTpadam, B pa3Mepe
10% noxona Beeit rpynnel B Mmupe. B Poccun
OH MOXKET gocTurarb 15%.

3.2 Price-fixing covers a broad range of
conduct than agreements to charge a final
price. It also includes many agreements with
competitors that affect prices, including
agreements about components of price,
agreements about the process by which prices
are set, and agreements not to bid against
someone else for  business. Similarly,
exchanges of such information can be
construed as price fixing.

3.2 @UKCUPOBAHHE LIEH OXBAaTHIBAECT
OoJjiee IMPOKHUHA CIEKTp ACHCTBUM, YeM
JIOTOBOPEHHOCTH 1o YCTAHOBJICHUIO
OKOHYATENbHOM 1IeHbl. OHO TaKXKe BKIIIOYAET
B ce0s MHOXKECTBO  COIVIALIEHUH C
KOHKYpPEHTaMH, KOTOPBIE BIUSIOT Ha 1IEHBL, B
TOM YHUCJIE COTJIAIIEHUS O COCTAaBJISIFOIIMX
LEHBI, COTJIAIIICHUS 0 nporecce
YCTaHOBJIEHMSI 1I€H, U COTJIAIIEHUS O TOM,
4TOOBl HE Yy4YacTBOBaTh B TOprax MPOTHUB
KOT0-1T100 JIPyroro. AHaJIOTUYHBIM
o0Opa3oMm, oOMeH Takoi HH(popMmalmen
MOJKET OBITh HCTOJIKOBAaH KaKk (UKCHPOBAHUE
LIEH.

3.3 These are the standards every employee
MUST follow:

3.3 Kaxnpii  corpyauuk  JOJIZKEH
CJIeIOBATh CIEAYIOIINM IPaBUIIaM:

3.3.1 Never agree with any competitor about
the price a customer will be charged. Never
discuss prices with  competitors. Never
exchange price information with a competitor.

3.3.1 Hukorma He COIIACOBBIBAWTE HU C
OJIHUM KOHKYPEHTOM IIeHY, KOoTopas Oyaer
B3UMaThCcad C Tokymarens. Hukorma He
oOcyknaiiTe 1eHbl ¢ KOHKYpEeHTaMH.
Huxorna He 0OMeHUBalTECh C KOHKYPEHTOM
nH(popManuen 1o 1eHam.

3.3.2 Never agree with any competitor about
a component of price that a customer will be
charged, e.g., the charge for transportation,
credit, particular services, etc. Never discuss
such components of price with competitors.

3.3.2 Hukorjga He COIJIaCOBBIBAMTE HU C
OJTHUM KOHKYPEHTOM COCTABIISIOIIYIO IICHBI,
KoTopas Oy/IeT MepeBhICTABIATLCS KaK YaCTh
[IEHBI MTOKYTIATEIIo, HaIpumep,
TPAHCIIOPTHBIE pacxosl, CTOUMOCTD
PacCpoYKH TUIaTeXa, KOHKPETHBIC YCIIYTH, U
T.1. Hukorma He oOcyxnaiite Takue
COCTABJISIFOIITUE TIEHBI C KOHKYPEHTAMH.

3.3.3 Never agree with a competitor about
the process of setting price. For example, past,
current and future prices; the process of

3.3.3 Huxorma He coOrjIacoBbIBAUTE C
KOHKYPEHTOM IIPOIIECC YCTAHOBJICHHUS IICHBI.
Hanpumep, nponuiele, TeKymue u Oyaynme




competitive  bidding; the formula for
calculating a price; or the component of a price.
Never discuss these matters with competitors.
Do not exchange price lists or other pricing
documents with competitors. Any pricing
information exchanged in the context of a
potential transaction with a competitor must
only be done under the supervision of CEO.

LEeHBl; TEHJAEPHBIH mpouecc;, GopmMyITy
pacuera ILIEHbI; WM COCTAaBJISIIOIIME ICHBI.
Hukorna He oOcyxpaiiTe 3TH BOIIPOCHI C
KOHKYPEHTaMHU. SAITPEIIAETCA
0OMEHMBATHCS npanc-TucTaMu WIH
JPYTMMHU  [IEHOBBIMH  JOKYMEHTaMH C
KoHKypeHTamu. JlobGas wuHbopmamms o
[IeHaX, KOTOPOH 0OOMEHHUBAIOTCS B KOHTEKCTE
MOTEHIMAJIBHON CHEIKH C KOHKYPEHTOM,
JIOJIKHA BBITOTHSITHCS TOJIBKO MO/ HAI30pOM
I'enepanpHOro nUpeEKTOpAa.

3.3.4 Never make a statement that could be
interpreted to invite or encourage competitors
to take certain actions. For example, never say
publicly or to any competitor that “prices are
too low,” or make similar statements that could
be interpreted as an invitation to the competitor
to respond.

3.3.4 Hukorma He jaenaiTe 3asBICHUIM,
KOTOphIE MOTYT OBITh HCTOJKOBaHBI Kak
NpUTJIAIICHUE 170071 noOyX/ieHne
KOHKYPEHTOB K COBEPIICHUIO
ONpEeAcNCHHbIX  JelcTBUi.  Hampuwmep,
HUKOTJIa HE TOBOpHUTE MYOIUYHO WIH
KaKOMYy-THOO KOHKYPEHTY, 4YTO <«IICHBI
CIIMIIKOM HHU3KHE», U HE JIeTaiTe Mog00HbIX
3asBJICHUN,  KOTOpBIE  MOTYT  OBITh
UCTOJIKOBaHbI Kak MpUrjameHue
KOHKYPEHTY OTPearupoBarth.

3.4 “Market allocation agreements” refer
to agreements among competitors to divide up
markets in some way, e.g., by territory, product
line or customers. These kinds of agreements
are almost always violations of the antitrust
laws. In RARE cases, an agreement to allocate
product lines may be lawful if there is a
legitimate business reason, for example, as part
of a joint venture. However, you MUST check
with CEO before you enter into such an
agreement.

3.4 «Cornamenuss o0  pacrpeiesieHun
PBIHKa» OTHOCATCS K COIVIALLIEHHUSAM MEXKIY
KOHKYpEHTaMH O HEKOTOPOM  pasfelne
PBIHKOB, HANpUMeEp, IO TEPPUTOPHH,
MIPOJIYKTOBOM JIMHEHKE MU MOTPEOUTEISM.
Takue cornameHus NOYTH BCET 1A SBIISAIOTCA

HapylIEeHUEM AHTUMOHOIIOJIBHOTO
3akoHogarenscTtBa. B PEJAKHMX ciydasx
COIIallIEHUE 0 pacnpeneieHnn

OPOAYKTOBBIX  JIMHEEK  MOXET  OBITh
3aKOHHBIM, €CJIM  HMMEeTCs  3aKOHHOe
KOMMepueckoe 000CHOBaHUE, HalpuMep, B
paMKax COBMECTHOTO NpeanpusTus. Tem He
MEHEE, BBI JOJIZKHBI
MPOKOHCYJIBTUPOBAThCA C [ '€eHepabHbIM
JTUPEKTOPOM, MPEXKAE YEM BCTYNATh B TAKOE
COTJIallIEHHE.

3.5  Except for this special situation, these
are the standards that every employee MUST
follow:

35 3a UCKIIOYEHHEM JTOH 0co00i
cutyauuu, kaxaeii corpynHuk JOJIKEH
CJIeIOBaTh CIEAYIOUINM CTaHJapTaM:

3.5.1 Never agree with a competitor about
the territories where the Group sells or plans to
sell products. Never discuss these matters with
competitors.

3.5.1 Huxorma He coOrJIacoBLIBAlTE C
KOHKYPEHTOM TeppuTOpuH, rae [pymnma
MPOJIacT WJIM TUIAHUPYET MpOJaBaTh CBOHU




ToBapel. Hukorma He oOcyxnaiite 3Tu
BOIIPOCHI C KOHKYPEHTaMH.

3.5.2 Never agree with a competitor about
the products and/or quantities that the Group
will sell. Never discuss these matters with
competitors.

3.5.2 Huxorma He corjacoBbIBaiTeE C
KOHKYPEHTOM CaMH TOBaphl W/ WIW WX
KOJIMYECTBA, KOTOpbIe OyaeT mpoaaBaTh
I'pynna. Hukorma He oOcyxnaiite 3TH
BOIPOCHI C KOHKYPEHTAMH.

3.5.3 Never agree with a competitor about
the target group of customers to whom the
Group will sell. Never discuss these matters
with competitors at all.

3.5.3 Huxorma He corjiacoBbIBaliTe C
KOHKYPEHTOM TapreTUPOBAaHHBIC TPYIIITHI
MoKymnaTese, KoTopbiM ['pynma Oyxer
npojaBaTh CBOM ToBaphl. Hukorma He
oOcykJaiiTe 9TH BOMPOCH C KOHKYPEHTaMH
BOOOIIIE.

3.6  “Boycotts” refer to agreements among
competitors to refuse to deal with someone. In
general, such agreements are unlawful except
for RARE cases, e.g., as a part of a legitimate
joint venture. Such joint ventures are complex
undertakings and will require careful planning
and prior legal advice.

3.6 «BOMKOTBEI» 03HAYAIOT COTIVIAIICHHUS
MEXJy KOHKypeHTaMH 00 OTKa3e HMETb
neno ¢ kem-inbo. Kak mpasuio, Takue
COTJIAIICHUS SBISIOTCS HE3aKOHHBIMM, 34
UCKJIFOYEHHEM PEJAKHUX CJIy4aes,
HanpuMep, B pamKax 3aKOHHOT'O
COBMECTHOTO MIPEANPUATHS. Taxue
COBMECTHBIE  NPEOUPUATHS  SIBISIFOTCS
CIIO)KHOW  JESTENbHOCTBIO U TpeOyroT

TIHATCJIBbHOI'O TTaHUPOBAHUSA nu
IpeaABapUTEIBLHOTO IOPUINYCCKOTO
KOHCYJIbTUPOBAHUA.

3.7  These are the standards that every
employee MUST follow:

3.7 Kaxnei  corpymauk  JOJIZKEH
CJIEIOBATH CIEAYIOIIUM IIPABUIIAM:

3.7.1 Never agree with a competitor to refuse
to deal with anyone, unless it is part of a
legitimate joint venture and CEO has approved
the standards of conduct regarding such a joint
venture.

3.7.1 Hukorma He jgoroBapuBaiiTech c
KOHKYPEHTOM 00 OTKa3e MMETh JIeNI0 C KeM-
a100, €CIIU TOJIBKO ATO HE SIBJISETCS YaCThIO
3aKOHHOTO COBMECTHOTO TIPEANPHUSITHS H
I'eHepanbHBIl  OTUPEKTOp HE  yTBEPIWI
CTaHJApPTHI IOBEJCHUS B OTHOIICHUU TaKOTO
COBMECTHOT'O MPEANIPUSTHSI.

3.7.2 Never try to obtain more favourable
terms from a supplier by agreeing with a
competitor to refuse to deal with that supplier.

3.7.2 Hukorma He mbITaliTeCh MOTYYHTH
0oJiee BBITOJHBIC YCIIOBUS OT TOCTABIIHKA,
JIOTOBOPHUBIIIKNCH C KOHKYPEHTOM 00 OTKaze
UMETH JEJI0 C ITUM IIOCTABIIKOM.

3.7.3 Never agree with a competitor to refuse
to deal with a supplier unless the supplier stops
dealing with another of the Group’s
competitors.

3.7.3 Hwukorma He OTOBapHBaMTECh C
KaKUM-IIN0O KOHKYPEHTOM 00 OTKa3e UMETh
JICJI0 ¢ TIOCTaBIIMKOM B CIIy4ae, €CIu
MOCTABIIMK HE MPEKPATUT BECTU Jiena C
KaKHM-JIH00 IPYTUM KOHKYPEHTOM

I'pynmsr.
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3.8  “Bid rigging” refers to agreements
between competitors on which firm will win an
upcoming bid. It is unlawful to rig bids with a
competitor. Bid rigging can take many forms,
including agreeing in advance that one
competitor will win a particular contract and
that the other competitors will deliberately
submit high bids, not bid altogether, or not
compete aggressively for the contract.

3.8 «CroBop Ha TOprax» O3Hayaer
COIJAlICHUsI MEXKIY KOHKYpEHTaMH, II0
KOTOPBIM KOMITaHUS no0eauT B
IPEACTOSALIUX TOprax. 3anpemaercs
COIIACOBBIBATH 3aBKUM C KOHKYPEHTOM.
CroBop Ha TOprax MOXET IPUHUMATh
pa3In4YHbIE bopmsl, BKJIFOYAst
IIPEABAPUTEIILHOE COTJIacue O TOM, 4YTO
KOHTPAKT BBIMI'PAET KOHKPETHBIM yYaCTHUK,
a Jpyrue YYaCTHMKM HaMEpeHHO OyayT
BBICTABJISITh BBICOKHE CTaBKH, BOOOIIE HE
OyayT y4acTBOBaTh MJIM He OynyT aKTMBHO
00pOThCS 32 KOHTPAKT.

3.9 These are the standards that every
employee MUST follow:

3.9 Kaxnei  corpymauk  JOJIZKEH
CJIEOBATh CIEAYIOLUIUM IIPaBUJIaM:

3.9.1 Never agree with a competitor who will
or will not bid for a business.

3.9.1 Hukorma He mOroBapHBalTECh C
KOHKYPEHTOM O TOM, KTO OyzeT u He Oyaer
y4acTBOBAaTh B TOprax

3.9.2 Never discuss with a competitor which
business the Group will bid for.

3.9.2 Huxorma  He oOcyxaiite C
KOHKYPEHTOM, B TOprax 3a Kakoi Ou3Hec
Oyznet ydacTtBoBaTh [ pymma.

3.9.3 Never discuss the content of past or
upcoming bids with a competitor.

3.9.3 Hukorma He  oOcyxkmaiite ¢
KOHKYPEHTOM COJIep>KaHHUe MPOILIbIX WU
OpeaACTOAIMNX TCHACPHBIX 3aABOK.

4, LEGITIMATE
COMMUNICATIONS

4, PASPEHIEHHBIE
KOMMYHHUKALIUHN
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4.1  Participation in legitimate product
standard-setting activities with competitors is
permissible. However, in order to be clearly
lawful, standard setting organizations and
activities must comply with these standards: a)
adherence to the standards must be voluntary;
b) the standards must be based on legitimate
considerations such as safety, quality, and
convenience to customers, and not on a desire
to exclude or limit competition; and c) the
process of establishing a standard must be fair
to all participants. If any of these standards
may be violated, stop participation in the
standard-setting activity and contact CEO.

4.1 VYyactre B 3aKOHHOW JI€ATEIbHOCTH
10 YCTAHOBJICHUIO CTaHIaPTOB POIYKIHH C
KOHKypeHTaMu paspemieHo. [lpu  asTom,
9TOOBl HOCUTHh OJHO3HAYHO 3aKOHHBIH
XapakTep, YCTAaHABJIMBAIOIIUE CTaHIAPTHI
OpraHu3aliii W JEATEIBHOCTh JIOJDKHBI
COOTBETCTBOBATh CIICAYIOLINM
TpeOOBaHUAM: a) COOJIFOJICHHE CTaHIApPTOB
JOJDKHO OBITH TOOPOBOJIBHBIM; b) CTaHIAPTHI
JIOJDKHBI  OBITh  OCHOBAaHBI Ha 3aKOHHBIX
COOOpaXCHMSIX, TaKUX Kak Oe30MacHOCTH,
Ka4eCTBO M yJ0OCTBO IS TIOKYIIaTeNeH, a He
Ha JKCJIaHWHM WCKJIIOYHTh WM OTPAHUYIHTH
KOHKYPEHIIMIO; ¥ C) TPOIIECC YCTAHOBJICHUS
CTaHJapTa JOJDKEH OBITh CIIPABEIUBBIM JIJIS
BCEX y4acTHUKOB. Ecim kakoe-mubo u3 3Tux
TpeOOBaHUIT MOXET OBITh  HapPYIICHO,
NPEeKpaTUTE y4acTUE B JEATCIHLHOCTH IO
YCTAHOBJICHHIO CTaHIAPTOB M CBSIKUTECH C
['eHepanbHBIM TUPEKTOPOM.

4.2  Participation in trade association
efforts to develop and implement codes of
conduct is also usually permissible. In general,
the guidelines for participating in these
activities are the same as those for participating
in standard-setting. Codes of conduct must be
based on legitimate considerations, such as
ethical and legal standards, rather than efforts
to exclude or limit competition. In some cases,
a code of conduct may bind participants in the
sense that sanctions are imposed on companies
that do not follow the code, e.g., expulsion
from an organization.

4.2 Takxke 0OBIYHO OMYCTUMO ydacTue
B JIEATEIILHOCTH TOPIOBBIX aCCOLMALUMN IO
pa3paboTKe W  BHEAPEHHUIO  KOJEKCOB
nopeieHua. B menom,  pyKOBOIAIIHME
OPUHIUIBL I yd4acTHUsd B JTHX
MEPOIPUATHUAX TAKUE XK€, KAK U I y4acCTUs
B YCTaHOBJIEHMM cTaHAapToB. Koaekcel
IIOBEICHUS JOJDKHBI OCHOBBIBATHCS HA
3aKOHHBIX  COOOpaKeHMsIX, TaKuX Kak
OTUYECKUE U IPaBOBBIE HOPMBI, & HE Ha
IOMNBITKAX MCKIIOYNUTH WJIH OIPAaHUYUTH
KOHKYpEHIIMI0. B HEKOTOphIX ciydasx
KOJIEKC IIOBEIEHUS MOXET CBA3BIBATH
Y4aCTHUKOB B TOM CMBICIIE, YTO Ha
KOMIIAaHWH, KOTOPBIE HE CIIENAYIOT KOLEKCY,
HaJIararoTcs CaHKILINH, HaIlpumep,
HCKJIIOUYEHHUE U3 OpraHu3aluu.
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4.3  An otherwise unlawful agreement does
not become lawful simply because it is labeled
a “code of conduct.” A code of conduct that
significantly limits competition can still be
unlawful even if there are legitimate reasons
for it. For example, a code of conduct that
purports to keep unsafe products off the market
may violate the antitrust laws if the code limits
competition in the sale of legal products. If you
have questions about the Group’s participation
in any code of conduct, consult CEO.

4.3 HesakonHoe o COZEPKAHUIO
COIVIAIIEHUE HE CTAHOBUTCS 3aKOHHBIM
IPOCTO NOTOMY, YTO OHO OOO3HAUCHO Kak
«kolekc nosencHus». Koxmekc moseneHus,
KOTOpPBIM  3HAUYUTENBHO  OTPaHUYMBAET
KOHKYPEHIIMIO, BCE PAaBHO MOJKET SIBJIATHCS
HE3aKOHHBIM, AK€ €CIIU Il HETO UMEIOTCS
3aKOHHBIE OCHOBaHMA. Hampumep, xopekc
MOBEJICHHSI, HATIPABJICHHBINA Ha TO, YTOOBI HE
JIOITYCKaTh IPOJAXKU He0e30MacHbIX
IIPOYKTOB, MOXKET HapylaThb
AHTMMOHOIIOJIbHOE 3aKOHOJIATENILCTBO, €CIH
OTPAaHUYMBACT KOHKYPEHLUIO B IPOJAXKE
3aKOHHBIX TOBapoB. Ecim y Bac ecTb
BOIPOCHI 00 yuactuu I'pyIiiel B KakoM-1100
KOZEKCE IOBEICHMS, IPOKOHCYIbTUPYHTECDH
¢ I'eHepabHBIM TUPEKTOPOM.

4.4  Communication and agreements with
competitors about legislative activities,
including making submissions to government
agencies, is permissible. However, confine
these communications and agreements to good
faith, reasonable attempts to influence
government actions, for example, lobbying for
legislation, making recommendations to
regulatory agencies, or filing well-founded
complaints with governmental agencies. These
kinds of communications and agreements
cannot extend to business actions that Group is
taking or plans to take.

4.4 Paspemarorcss KOMMyYHMKanuu |
COTJIacCOBaHUE c KOHKYpEHTaMu
3aKOHOTBOPYECKON JI€SITEIBHOCTH, B TOM
YlClie MPEACTAaBIECHUE B TOCYIapPCTBEHHBIE
opranbl. Tem He MeHee, J100POCOBECTHO
OTpaHUYMBalTe OSTH KOMMYHMKAllUU U
COTJIAIIEHUSI ~ pPa3yMHBIMH  TIOMBITKAaMHU
HOBIUATh Ha  JEWCTBUS  TOCYAApCTBa,
HarpuMmep, 1060upoBaHUEM
3aKOHOJIaTEIbCTBA, BHECEHHEM
peKomMeHaauun Ut PETYIUPYIOIINX
OpraHoB WJIM Tmojadyell 00OCHOBaHHBIX
Kano0 B TOCYAapCTBEHHBIE OpraHbl. OTH
BUJbl KOMMYHHUKAIlMil M COIJIalleHui He
MOTYT PAaCIpOCTPAHATHCA HA TEKYIIYIO WIH
IUITAHUPYEMYI0 KOMMEPUYECKYI0 aKTUBHOCTh

I'pynmer.

45  If you plan to be involved in efforts to
influence legislation or public policy in areas
that are competitively sensitive, such as price
regulation, contact CEO to ask for advice.

4.5 Ecau BBI IUTaHHpyeTE y4acTBOBATh B
JEATEIbHOCTH II0 OKAa3aHUIO BIUIHUA Ha
3aKOHOJATEILCTBO MM TOCYIapCTBEHHYIO
MOJUTUKY B 00JacTsiX, KOTOpbIE MOTYT
OIpaHWYMBATh KOHKYPEHIWIO, TaKUX Kak

peryaupoBaHue  ILE€H,  CBSDKUTECH  C
['enepanbHBIM JTUPEKTOPOM JUTS
KOHCYJIbTALUH.
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46 If any person seeks to collect
information that is competitively sensitive,
contact CEO before submitting any
information or agreeing to receive information.

4.6 Ecimu kto-mubo meITaercs cobOpath
nHpopManuio, KOTOpast MOXET
NPEACTABIIATH yrpo3y KOHKYPEHLINH,
CBSDKUTECH ¢ [ 'eHepanbHBIM JUPEKTOPOM JI0
MPEIOCTaBICHUST KaKkoi-m1nbo uHpopmarmu
WIIH COTJIaCHsI OTYYUTh HHPOPMAIIHIO.

S. PUBLIC PRICE
ANNOUNCEMENTS

S. HNYBJINYHBIE
OBbsABJIEHMA HEH

51 These are the guidelines every
employee MUST follow:

5.1 Kaxnpiii  corpynnuk  JOJIKEH
CJIeZIOBaTh CIENYIOIUM PEKOMEHIAIHSIM:

5.1.1 Never furnish a price list to a
competitor.

5.1.1 Hukoraa He NMpeaoCTaBISINTE Tpaiic-
JUCT KOHKYPCHTY.

5.1.2 Always indicate the purpose and the
addressee of the price list, such as “Price list
from Supplier A —valid for August 20xx”. This
will avoid any suspicions of unlawful conduct
if the price list is passed on to a competitor.

5.1.2 Bceraa yka3piBaiiTe Ha3HA4YC€HUE W
azpecara npenckypanra, Hanpumep «lIpaiic-
muct ot IlocraBmmka A — nelcTByeT B
aBrycre 20xx». DTO NO3BOJMUT H30€XaTh
KaKuX-1100 IMOJ03pEHU B HE3aKOHHOM
NOBEJCHUH, €clu  mpailc-ntuet  Oyzaer
nepeaH KOHKYPEHTY.

5.1.3 Never furnish information to a
competitor from which prices can be
computed.

5.1.3 Hukorna He coo0manTe KOHKYPEHTY
UHPOpPMALIMIO, TIO0  KOTOPOH  MOXHO
paccuuTaTh LIEHBI.

514 It is permissible to obtain a
competitor’s price list from a third party,
unless such third party serves as a regular
vehicle for sharing price lists. In that case, the
third party may be viewed as an element of an
overall agreement among competitors to share
price information. If an employee of the Group
obtains a competitor’s price list from a third
party, note from whom, how, and when it was
obtained whenever you forward or summarize
the information in the price list.

5.1.4 Pa3pemaercs mojiydarhb IMpanc-JIHCT
KOHKYpeHTa OT  KakoW-nmubo  TpeTbei
CTOPOHBI, €CIM TOJIBKO Takass TPeTbs
CTOPOHa HE  SBIAIOTCA  ITOCTOSIHHBIM
MIOCPEIHUKOM 10 0OMeHy mpaiic-nucramu. B
9TOM  Clly4ae TpeTbe JIMIO  MOXKET
paccMaTpuBaThCs ~ KaKk ~ COCTaBIISOLIAs
OOIIIEro COrTAlIeHUs MEXAY KOHKYpEeHTaMu
00 oOmene mHpopmarmenr o 1eHax. Ecmm
coTpyaHuk ['pynmsl mony4aer mnpaiic-muct
KOHKYpEHTa  OT  TpeThedl  CTOpPOHBI,
yKa3bIBalTe, y KOro, Kak M KOrja OH ObLI
TOJTy4eH TMPHU TEPEChUIKE I 0000IICHUHN
uHpopMalMy B paic-i1mcre.

5.1.5 Never attempt to coordinate price
announcements with the announcements or
actions of competitors.

5.1.5 Huxorna HE MBITAliTECH
CKOOPJMHHPOBATh OOBSABICHHUS O IEHAX C
00BABICHUIMHA HIIN IEHCTBUAMU
KOHKYPEHTOB.

6. INTERLOCKING DIRECTORS

6. HEPECEYEHMUE
JAUPEKTOPCKHX ITIOCTOB
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Many jurisdictions’ antitrust laws prohibit an
officer or director of one corporation from
serving on the board of directors of a
competitor corporation if certain thresholds are
met. If a question arises about the
qualifications of a person to serve as a director
contact CEO.

AHTHMOHOIOJIBHOE 3aKOHOJIaTEIIbCTBO
MHOTHX FOPUCIUKIINI 3anperaer
COTPYIHHMKY WIH JIOJDKHOCTHOMY JIMILY
OIHOM  Kopmopanuu OBITb B  COBETE
JMPEKTOPOB KOHKYPHUPYIOUIEH KOPIOpALMHU
npu JOCTH)KEHUH OINpEEICHHBIX
MOPOTOBBIX 3HaueHUW. Eciaum BO3HUKAET
BOIPOC O COOTBETCTBUU ITUM TPEeOOBAHUIM
mnpu OoTOOpE JiMIla B KAueCTBE JUPEKTOpa,
CBSKUTECH € ['eHepaIbHBIM JUPEKTOPOM.

7. RELATIONSHIPS WITH
FRANCHISEES

7. OTHOIIUEHUS C
®PAHUYAUN3U

7.1 “Vertical price-fixing” refers to the
process of a company at one level of the
production-distribution ~ chain, e.g., a
manufacturer, reaching an agreement with a
company at another level, e.g., a retailer, about
the price at which a product will be
resold. There are two kinds of vertical price-
fixing agreements — agreements that set a
MINIMUM price for the retailer and
agreements that set a MAXIMUM price.

7.1 «BepTtukanpHoe ¢bukcupoBanue
LEHBD» OTHOCHTCA K Ipoleccy, Koraa
KOMIIaHUS$l, HaXOoIs11asicsl Ha OJHOM YpPOBHE
HPOM3BOJICTBEHHO-COBITOBOM Leny,
HanpuMep, IpPOU3BOJAUTENb,  JIOCTUIaeT
COrJIalleHUs C KOMIIAHMEHM Ha JpYyroM
YPOBHE, HalpuMep, peTeilyiep, 0 LEeHE, 10
KOTOpOil OyaeT mepenpoaaBaTbCs TOBap.
EcTp 1Ba BUIa BEpTUKAJIBHBIX COIVIALIEHUH O
(UKCUpPOBaHMM 1I€H: COIJIAIICHUS, KOTOpbIE
ycranasnuBaroT MUHHUMAJIBHY IO neny
JUISt pereiiiepa, u COTJIALLICHUS,
ycranasnuBaromue MAKCHUMAJIBHY IO
LIEHY.

7.2 Under Russian law, it is illegal for non-
competing entities to enter into an agreement
with a view to establish a resale price of goods
(except for setting a maximum resale price),
and/or to oblige a buyer not to sell competing
goods (except if the sale of goods is organized
under the seller’s trademark and/or trade
name). Under Russian law, all vertical
agreements mentioned therein are
automatically deemed permissible if each of
the parties thereunder hold a market share that
does not exceed 20%.

7.2 [To poccuiickomy 3aKOHOJATENHCTBY,
VTS HEKOHKYPUPYIOIIHX CyOBEKTOB
SIBIISIETCS HE3aKOHHBIM 3aKJII0YaTh
COTJIAIIEHUE C IENIbI0 YCTAHOBIICHHS LIEHBI
Nepenpojaku ToBapa (3a HCKIIOYEHUEM
YCTaHOBJICHHSI MaKCHMAaJTbHOM IICHBI
nepenponaxu) W/ Wi  00sA3bIBaTh
MTOKYIIaTe s HE MPOJIaBaTh KOHKYPUPYIOITHE
TOBapHl (32 MCKIIIOUYCHHWEM CIy4aeB, KOT/a
Mpojaka TOBApOB OPraHHW30BaHA O]
TOBapHBIM 3HAKOM ¥ / HWJIU TOPTOBBIM
HauMEHOBAaHHUEM MIPOJIABIIA). ITo
POCCHIICKOMY ~ 3aKOHOAATENbCTBY  BCE
VIIOMSHYTBIE B HEM  BEpTHKaJIbHBIC
COTJIAIIICHUSI aBTOMATHUYECKH  CUYHTAFOTCS
JOTTYCTHUMBIMH, €CJTH Y KaXJI0H U3 UX CTOPOH
10J1 peIHKa He npesbimaet 20%.
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7.3 Under EU law and some other
jurisdictions, directly or indirectly setting a
FIXED or a MINIMUM price is unlawful as
it restricts competition between retailers.
“Indirect” fixed price setting covers situations
where a company would for instance set a re-
sale margin or fix the maximum level of
discount that a retailer can grant from a
prescribed price level. It is the Group’s Policy
that you should never agree with franchisees to
maintain resale prices or respect set margins.
The Group’s suppliers must always have the
possibility to set their resale prices
independently.

7.3 I[lo 3akonomarensctBy EC u
HEKOTOPBIX JPYIMX IOPUCAUKLMM, IPsIMOE
WU KOCBEHHOE YCTaHOBJICHHE
®UKCUPOBAHHOM Wi
MHUHHUMAJIBHOM  nemn  sBusercs
HE3aKOHHBIM, IIOCKOJbKY OIPaHUYUBAET
KOHKYPEHLIHIO MEKY pereiisiepamu.
«KocBeHHOe» YCTaHOBJICHUE
(buKCcupOBaHHOM LIEHBI OXBAaTbIBACT
CUTyallM¥, KOrJa KOMIIAHUs, HaIlpumep,
YCTaHABIMBACT MApXKy I IEPENpPOLAKU
TOBApOB WJIM YCTAHABIMBAET MaKCUMaJIbHBIM
YPOBEHb CKHJIKH, KOTOPBII pETeHIEp MOXKET
JaTh OT YCTAHOBJIEHHOTO YpPOBHS LIEHBI.
[TonuTtuka I'pymmsl r1acur, 4To BBl HUKOTAA
HE JIOJDKHBI JJOTOBApUBATHCA ¢ ppaHyaiizu o
NOJJICPKAHUU LIEHBl IEPEHpPONAKU  WIH
COONIOACHUHM  YCTAaHOBJICHHOW  MapiKu.
[TocraBumku ['pynmbel  Bcerga  JOJKHBI
UMETh  BO3MOXHOCTb  CAMOCTOSITEIBHO
YCTaHaBJIUBATh LIEHBI IEPETIPOAAKH.

74 Also in the EU and elsewhere,
suggesting a RECOMMENDED or a
MAXIMUM price is typically lawful so long
as it is not systematically enforced as a fixed or
a minimum price and, therefore, does not lead
to a uniform price level. It is fine for a supplier
to recommend a price to retailers but it cannot
try to enforce that recommended price (for
example, impose penalties, delay or suspension
of deliveries, threaten contract termination or
reduction in contractual benefits such as
reimbursement of promotional costs). In other
words, maximum or recommended prices are
usually not considered problematic if it is
genuinely possible for a retailer to determine
its retail price.

7.4 Taxke B EC u 3a ero mpeaenamu
npennoxerne PEKOMEHJIYEMOM
MAKCHMAJIBHOM 1iesbl, Kak MpaBuiio,
3aKOHHO, €CJIM OHO CHCTEMAaTHUYECKH HeE
HaBA3bIBAETCSA B KadecTBe (PUKCHPOBAHHOMN
WJIM MUHUMAJIbHOM LIEHBI U, CJIEI0BATEIbHO,
HE TMPUBOJUT K €IUHOMY YPOBHIO IIEH.
IlocTaBIIUK MOMKET PEKOMEHAOBATH LIEHY
pereiiiepaM, HO OH HE MOXET IbITaThCs
HaBs3aTh PEKOMEHI0BaHHYIO LEHY
(HampuMmep,  OCYHIECTBIIATH  IUTpadHbIE
CaHKIIMM, 3aJepKKy WIH NPUOCTAHOBKY
MIOCTaBOK, yTpoOXkKaTh pacTop>KeHHEM
KOHTpaKTa WM COKpAIlEHUEM BBITOJI IO
JIOTOBOPY, TAKMX KaK BO3MEIIEHHE 3aTpaT Ha
pexiiamy). UHbIMU clIOBaMU, MaKCUMAaJIbHbBIE
WIN PpEKOMEHAYEMble LEHbl OOBIYHO He
CUMTAIOTCS MPOOJIEMOM, ecliu y peTeiinepa
JEHCTBUTENBHO ecTh BO3MO>XHOCTh
YCTaHaBJIMBATh CBOK PO3HUYHYIO LIEHY.

7.5  These are the standards you should
keep in mind:

7.5 Bawm cnenyer NOMHUTB O CIIEYIOLIUX
cTaHAaprax:

7.5.1 DO NOT, even in the absence of a
formal agreement, act upon instructions from a
supplier that the Group will not be allowed to

7.5.1 3ANPEINAETCS, pnaxe 1npu
OTCYTCTBUM O(UIMAIBHOTO COIJALICHUS,
JIEUCTBOBATh IO YKa3aHUIO IOCTAaBILIUKA O
TOM, YTO TOBapbl HE OyAyT IOCTaBISATHCS

I'pynne, ecnu oHu He OyayT MpoJaBaThes,
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purchase goods unless they are sold, advertised
or offered for sale above a specified price.

PCKIIAaMHUPOBATLCA WM NOPCAJIaratbCia IJisd
IIpoaa>ky BbILIC YKaSaHHOﬁ OCHBI.

7.5.2 However, it is POSSIBLE to set a
maximum resale price or provide a non-
binding recommended price. This must not be
a disguised minimum resale price or a fixed
resale price, i.e. the Group must be allowed to
resell products at prices below the maximum
resale or a recommended resale price.

7.5.2 Opnako BO3MOXHO yctaHoBUTH
MaKCHUMAaJIbHYIO [IEHY TPH TIEPENPOIaKe HIIN
IPEJICTAaBUTh Heo0s3aTeIbHYIO
PEKOMEH/IOBaHHYIO IIEHY. DTO HE JIOJDKHA
OBITh  CKpBITAas  MHUHUMAaJbHas  IIcHA
Mepenpoiaxd Wik (QUKCUPOBAaHHAS IIeHA
HEepenpoiaXu, T. €. ['pymme JOKHO OBITh
paspemieHo MepernpoiaBaTh TOBaphl IO
[IEHaM HudICE MaKCHMaJIbHOM 781071
PEKOMEH/IOBAaHHOM IIEHBI MTEPETIPOIAXKH.

7.5.3 Be aware that the operation of a price
monitoring system or the printing of the
recommended price on the product may
indicate that the recommended price has
become a fixed price.

7.5.3 MWwmeiiTe B BUAY, YTO UCIIOIH30BAHUE
CHUCTEMbl MOHHUTOPHMHIA LI€H WM Ie4aTh
PEKOMEHIOBAaHHOM LIEHBI Ha TOBape MOXKET
yKa3plBaTh Ha TO, YTO PEKOMEH/IO0BaHHas
1ieHa crajga GUKCUPOBAHHOM.

754 Never agree with any of our
competitors to coordinate our pricing practices.

7.5.4 Huxkorma He T0roBapUBaiTECh C KEM-

6o u3 HAIHX KOHKYPEHTOB
KOOPAUHUPOBATH [IPaKTUKY HAaIlIEero
IEHOOOpa30BaHUsI.

7.5.5 Never meet or communicate with two
or more suppliers at one time if a subject of the
meeting or communication is the pricing
practices of another retailer. Such a meeting or
communication may be interpreted as an
agreement among a group of suppliers and the
Group. If a request or demand with respect to
the practices of another retailer arises in a
meeting with two or more suppliers, terminate
the meeting immediately and take notes of the
event, including your statements and actions.
Promptly report the events to CEO.

7.5.5 Hukorma He BcTpedaillTech U HE
obmaiitecb ¢  AByMs  uiaM  Ooisee
[IOCTAaBIIMKAMM  OJHOBPEMEHHO,  €CIIU
IIPEIMETOM BCTPEYM HIM KOMMYHMKAIUU
SBIIAETCS  NpaKTHKa  I[€HOOOpa3oBaHUs
apyroro perennepa. Takasd BcTpeya WIH
KOMMYHHKAIUSI MOTYT OBITh HCTOJIKOBAaHbI
KaKk  CONJIAIEHWE  MEXIy  TIpyNnou
roctaBIMKOB U ['pynmoi. Eciau Ha BecTpede
C ABYMS WK OoJiee MOCTABIIMKOB BO3HUKHET
3ampoc WM TpeOOBaHWE B OTHOIICHUH
MIPaKTUKU APYroro pereiiepa, HEMEIJIEHHO
MIpeKpaTuTe BCTpeuy U 3adUKCUpPYHTE 3TO
coObITHE, BKJIIOYAs Ballld 3asBICHUS U
neiictBusi.  OmepatuBHO — cooOuMre O
coObITUsIX ['eHepanbHOMY AUPEKTODY.

17




7.6 Itis permissible to require a supplier to
supply the products only the Group. However,
in the event that such a restriction is imposed,
there should be a legitimate business reason. In
addition, the restriction must be a result of the
independent decision of the Group and the
agreement of an individual supplier. That is,
the restriction cannot be imposed as a result of
an agreement with competitors or an
agreement with two or more suppliers. In
addition, in the EU and elsewhere, such
provisions should not be in place for more than
5 years. Also, in Russia, it is advisable to
ensure that the market shares of the Group and
the relevant supplier do not exceed 20% on the
relevant market, to exclude all respective
competition law risks.

7.6 Pazpemeno TpeOoBaTh oT
IOCTAaBIIMKA  IIOCTaBIATh  MPOAYKLHUIO
TonbKo ['pynme. OnHako B ci1y4yae BBEIACHUS
TAKOr0  OrpaHUYEHMs]  JIOJDKHO  OBITh
3aKOHHOE€ KOMMEpYecKoe OOOCHOBaHHE.
Kpome Toro, orpaHuueHue AOIKHO OBITh
pe3yabTaTOM  HE3aBUCUMOTO  PELICHHSA
I'pynnel u coryiacus OTJEJIHOTO
MocTaBImMKa. 1o eCTh OrpaHHUYEHHE HE
MOXET OBITh HaJO0XEHO B pe3yabTare
COTJIAIIEHUS C  KOHKYpPEHTaMH  HJIU
CorJlallleHuss ¢ JABymMs  wim  Oonee
nocrasiukamu. Kpome toro, B EC u 3a ero
npefesaMy TakUe TOJIOKEHUS] HE JOJDKHBI
npuMeHsTbea Oonee 5 ner. Kpome Toro, B
Poccun pekomenayercs ciaenuTh 3a TEM,
9TOOBI 10U ['pyNIIBI ¥ COOTBETCTBYIOIIETO
IMOCTAaBIINKA He MPEBBIIATHN 20%
COOTBETCTBYIOIIETO PHIHKA ISl HCKITIOYCHUS
BCEX  COOTBETCTBYIOILUX  PUCKOB IO
AQHTHMOHOIIOJIBHOMY 3aKOHOJATEIbCTRY.

7.7 Never meet or communicate with two
or more suppliers at one time if a subject of the
meeting or communication is: 1) the selection,
number, or designation of suppliers; 2) the
pricing practices of any supplier; or 3)
suggested or required supplier pricing policies.
Such a meeting or communication may be
interpreted as an agreement among a group of
suppliers and the Group. If a request or demand
by suppliers with respect to any of these
matters arises in a meeting with two or more
suppliers, inform the suppliers that the Group
will not act on their request. Terminate the
meeting immediately and make notes of the
event, including your statements and actions.
Promptly report the events to CEO.

7.7 Huxorma He BcTpewaliTech W HeE
o0maiTecb OJHOBPEMEHHO C JIByMs WU
0ojee MOCTaBIIMKAaMH, €CIU IPEeIMETOM
BCTPEUYU MM KOMMYHUKAIMM SABIAIOTCA: 1)
BBIOOp, KOJMYECTBO WJIM Ha3HAuY€HUE
IIOCTaBIIKOB; 2) IIPaKTHKa
1IEHO0Opa3oBaHUsl JIFOOOTO  TMOCTaBIIUKA,;
win 3) mnpeanaraemas TMOCTaBIIUKY MU
TpeOyeMass OT HEro IIEHOBas TOJIUTHKA.
Takas BcTpeda MM KOMMYHHKAIMSI MOTYT
OBITh MCTOJIKOBAHBI KaK COTIAILIEHUE MEXY
rpynmnon nocraBmukoB u I'pynmnoit. Ecnu
3anpoc WM TpeOOBaHUE IOCTABIIMKOB I10
A1000My M3 ITHX BOINPOCOB BO3HMKAET Ha
BCTpeue ¢ AByMs Win OoJiee IOoCTaBUIMKaMH,
cooOmmTe mocraBmMKaM, 4yto ['pymnma He
Oymer JelcTBOBaTh IO WX  3ampocy.
Hemennenno nmpekpature BCTpedy U
3auKcupyiiTe COOBITHS, B TOM YHCIIE BalIl
3asBiieHUd M JeiictBus.  OnepaTtuBHO
coobmuTe o cobbiTusAX ['eHepanbHOMY
TUPEKTOPY.

8. PRICE DISCRIMINATION

8. LIEHOBAS
TUCKPUMUHALIAS

In the EU and elsewhere, price discrimination
is unlawful if the firm engaged in the price

B EC u 3a ero mnpenenamu, LEHOBas
JTUCKpPUMHUHALIMS  SIBJSIETCS.  HE3aKOHHOI,
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discrimination is dominant; which are
discussed more fully below.

€CIIM  KOMITaHHUS, KOTOpas 3aHUMaeTCs
IICHOBOM  JMCKPUMHUHAILIMCH,  SBISICTCS
JOMHUHHUpPYIOIIEH; Oojiee MOAPOOHO I3TO
PacKpbIBACTCS HUXKE.

9. MONOPOLIZATION/ABUSE
OF DOMINANCE

9.  MOHOITOJU3ALMS/
3JIO0YIIOTPEBJEHUE
JTOMMWHUPYIOLAM
MOJIOKEHUEM

9.1 It is not a violation of the antitrust laws
simply to have a very large share of a market.
However, it is unlawful to obtain or maintain a
monopoly share of a market using unfair
means. A “monopoly share” can be far less
than 100% of a market. In the EU and
elsewhere, a company can be dominant with a
40% market share (in Russia the threshold is
50%). If considered dominant, a company has
a special responsibility not to impair
competition through abusive conduct.

9.1 [Ipoctoe obnaganue oueHb OOJIBIION
J0JIell phIHKA HE SBJSETCS HApYyLIEHUEM
AHTHUMOHOIOJIBHOTO 3aKOHOIaTeNbCcTBA. Tem
HE MEHee, HE3aKOHHO I0JIydyaTb I
MOJIJICP)KUBATH MOHOMOJIBHYIO JIOJIO PHIHKA,
UCIIOJNIB3Ysl HET0OpPOCOBECTHBIE CPECTBA.
«MoHomoNbHAS JOJS» MOXKET COCTaBISThH
namuoro menee 100% priaka. B EC u 3a ero
npenenaMu  KOMIAHHST ~ MOXET  OBITh
JoMUHUpYoLelH ¢ poineil peinka 40% (B
Poccun mopor cocraBuser 50%). Ecnu
KOMIIaHUSI CUMTAETCS JTOMMHUPYIOIEH, OHa
HEceT O0CO0YI0 OTBETCTBEHHOCTb 32 TO,
YTOOBl HE HAHOCUTH YIIEpPO KOHKYpPEHLUHU
HOCPEJICTBOM 3J10yNOTPEOICHUMN.

9.2  To avoid any possible concerns that a
violation may occur, it is essential to avoid
unfair, monopolizing practices. In general,
monopolizing practices are those with no
legitimate business purpose and which are
followed simply to harm a
competitor. Conduct which has been found to
be unfair within the meaning of this principle
includes:

9.2 Yr00BI n30exarn JIFOOBIX
BO3MOXHBIX  OIIACEHHM, YTO  MOXKET
NPOM3ONTH HapylleHue, BaXHO u30erarb

HECIIpaBCJIMBbIX, MOHOITOJIM3UPYIOIIUX
ITPAKTHK. B ociaoMm, IMpaKTUKaMH
MOHOITOJIHU3 a1 SIBIIAKOTCA IMPAKTHUKH,
KOTOPBIC HC HUMCIOT 3aKOHHOH

KOMMCp‘—IeCKOﬁ e U HCIOJB3YIOTCA
MPOCTO JUIsi HAHECCHHS Bpela KOHKYPCHTY.
[ToBenenue, koTtopoe OBUIO MPU3HAHO
HECTIPABEIJIMBBIM B COOTBETCTBHH  C
HACTOAIIUM IPUHIUIIOM, BKITFOYACT:

9.2.1 predatory pricing (described further
below).

9.2.1 XuWIIHAYECKOE 1eHo00pa3oBaHNe
(omuchIBaeTCS HUXKE).

9.2.2 refusing to do business with a
competitor without a legitimate business
justification.

9.2.2 oTKa3 BecTH jena ¢ KOHKypeHTOM 0e3
3aKOHHOTO KOMMEPUYECKOTO 0OOCHOBAHMSI.

9.2.3 refusing to deal with a customer or
supplier without a legitimate business
justification.

9.2.3 o0TKa3 OT CHEIKHA C KIUEHTOM WA
IIOCTABIUKOM oe3 3aKOHHOTO
KOMMEpPUECKOro 000CHOBaHUSI.
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9.2.4 entering into contracts with suppliers in
order to deprive competitors of essential
supplies.

9.2.4 3zaknroueHue JIOTOBOPOB c
NOCTaBIIMKAMHU € [ENbK  JIMIIUTH
KOHKYPCHTOB CYLICCTBCHHO Ba>XHbIX
TIOCTaBOK.

9.25 buying up competitors to achieve a
monopoly position.

9.2.5 ckymnka KOHKYpPEHTOB TUTS
JOCTUKEHHSI MOHOIIOIHHOTO TIOJIOKEHUSI.

9.2.6 applying dissimilar conditions to
equivalent transactions with trading parties.

9.2.6 mnpumeHeHHe OTJINYAIOIIUXCS
YCIOBHW JIIi SKBHBAJCHTHBIX CJIEIIOK C
TOPTOBBIMU TTAPTHEPAMHU.

9.3 If a practice has no business
justification and harms a competitor, it may be
viewed as a monopolizing practice. On the
other hand, it is perfectly lawful to achieve a
high market share based on fair competitive
practices, i.e., charging a low price (which,
however, does not represent “predatory
pricing”), offering a high-quality product, and
providing good service. The antitrust laws do
not prohibit vigorous competition, even if it
results in a large market share. However, in
order to be certain that a high market share is
not obtained unfairly, practices with no
legitimate business justification, such as those
described above, are not permitted.

9.3 Ecnu mpakTrka He UMeEeT Jel0BOro
00OCHOBaHMS W HAHOCHUT BPEI KOHKYPEHTY,
ee MO>KHO paccmaTpuBaTth Kak
MOHOTIOJIM3UPYIOUTYIO MpakTHKy. C apyroi
CTOPOHBI, a0COJIOTHO 3aKOHHO JOCTUTATh
BBICOKOW JIOJIM PHIHKA, HA OCHOBE YECTHOMN
KOHKYPEHTHOM MPAaKTHKH, TO €CTh B3UMATh
HU3KYI0 IIeHy (KOTopasi, OJHaKo, HeE
SBIIACTCA  «XMIIHUYECKOI»), mpenjaras
BBICOKOKAYECTBEHHBIN MPOJYKT u
oOecnieunBas XOopoui CEepBUC.
AHTHMOHOIIOJIBHOE 3aKOHOJATENLCTBO HE
3arpenaeT akKTUBHYIO KOHKYPEHIIHIO JTaXe
€CIIM OHa IPUBOJUT K OOJIBILION J0JI€ PhIHKA.
OpmHako s yBEPEeHHOCTH B TOM, YTO
BBICOKasl JOJsS pbIHKA HE JIOCTUTAeTCs
HEYECTHBIM ITyTeM, IPAKTUKN 0€3 3aKOHHOTO
JIeIOBOr0 0OOCHOBAHUS, TaKOro, Kak ObLIO
OIHCAHO BBIIIE, HE TOMYCKAOTCH.

9.4  One type of unfair practice, which can
lead to a violation of the bar on monopolization
or attempted monopolization, is “predatory
pricing.” For example, predatory pricing may
occur if the following elements are present:

9.4 OpHuM U3 BUIOB HETOOPOCOBECTHOM
IMPaKTUKHU, KOTOpasi MOKET TIIPHUBECTH K
HapyILIEHUIO TMOpPOra MOHOIOJIU3ALUUA WU

ITONIBITOK MOHOIIOJIN3ALIHH, ABIISIETCS
«XUIIHUYECKOE [IEHOOOpa30BaHUE.
Hamnpuwmep, XUILHAYECKOE

LIeHOO6p3.30BaHI/Ie MOKCT UMCTb MCCTO IIPpU
HaJIMYWU CICAYIOMUX COCTABIAIOIMINX!

9.4.1 the price is set below cost in order to
eliminate competitors in the short run, to obtain
reduced competition in the market as a whole
in the long run, and to recapture short-term
losses with monopoly profits in the long run;
and

941 mueHa YCTaHaBJIUBAETCS HUXE

ce0eCTOMMOCTH JUIsL YCTpPaHEHHUS
KOHKYPEHTOB B KPaTKOCPOYHOU
MEPCIEeKTHBE, YTOOBl B JOJTOCPOYHOMN
MEePCIIEKTUBE MOJTYYUTh CHIKEHHUE

KOHKYPEHLIUH Ha PBIHKE B ILIEJIOM, 4 TaKXKe
MOKPBITh KPaTKOCPOUYHbIE YOBITKHM 3a CYET
MOHOTIOJIBHON TPUOBUIM B JIOITOCPOYHON
MIEPCIIEKTUBE; a TAKIKE
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9.4.2 there is a real possibility that the
company engaging in below-cost pricing will
be able to obtain a dominant share of the
market and recoup its losses.

9.4.2 ectp peanbHas BO3MOXKHOCTH TOTO,
YTO KOMIIAHMS, YJacTBYIOLIAs B 3aHIKCHUU
LEH, CMOXXET MOJYyYUTh JOMHHUPYIOLIYIO
JI0JII0 Ha PHIHKE U BOBMECTUTH CBOU YOBITKH.

9.5 It follows from these elements that any
price that covers fully allocated costs,
including raw materials, labour, and fairly
allocated overhead and capitalization costs,
cannot be predatory. As long as there is no
intent to destroy or injure another competitor,
and the lower price contributes to company
profits, even if our competitors remain in the
market, the price is not predatory. Similarly,
the Group is in the business of selling products
at very low prices and that in of itself does not
constitute predatory pricing. In practice, true
predatory pricing is extremely rare. These
guidelines should not discourage aggressive
competition  except in  the  special
circumstances described above.

9.5 N3 3THX 3JIEeMEHTOB ClleyeT, YTO
arobass  1eHa,  KOTopas  TOKpBIBaeT
MOJTHOCTBIO MIOHECEHHBIE 3aTPaThl, BKIIIOYAs
CBIpbE, pabodyl0 CHUIy H CIPaABEATIUBO
pacnpe/iefiecHHble HAaKJIaJHbIE PAcXOJbl U
KanuTaau3alulo, HE MOXKET OBITH
XUIIHUYEeCKOW. Ecium Her  HaMepeHus
YHUYTOXUTh WJIM HAHECTU BpEI JAPYromMy
KOHKYPEHTY, U IPU 3TOM OoJiee HU3Kas [IeHa
obOecrieunBaeT NPHUOBLIL KOMIIAHUH, HdaKe
€CIM Hallu KOHKYPEHTBl OCTalTCs Ha
pBIHKE, II€HA HE SBISICTCS XUIHUYECKOM.
AHanoTunYHBIM obpazom, I'pynna
3aHUMAETCS MPOJAXKEW TOBApPOB IO OYEHb
HHM3KHM II€HaM, M 3TO caMo II0 cede He

SIBJIIETCS XUITHUYECKUM
[IEHOOOpa30BaHUEM. Ha MIPAKTUKE
HaCTOSII1E XUIIHUYECKUE LIEHBI
BCTPEUAIOTC  KpaillHE  pEenKo. Otn

peKOMeHI[aIII/II/I HC OJOJI’KHBI HperITCTBOBaTB
aKTUBHON KOHKYPEHIIUH, 32 HCKIIOUYECHUEM
0COOBIX 00CTOSTENILCTB, OIMCAHHEIX BHIIIIE.

9.6 It is not necessary to show that a
dominant undertaking would have a reasonable
prospect of recouping its losses; EU
competition law assesses the conduct in
question at the time of its application. You
should assume this higher standard applies in
other jurisdictions as well.

9.6 Jloka3piBaTh, 4YTO JOMHUHHUPYIOIIEE
npennpustTue OyneT HMETh Pa3yMHYIO
MEePCIEKTHBY BO3MEIIEHUS CBOMX YOBITKOB,
HET HeoOX0auMOoCTH; 3akoHoaaTenbecTBO EC
0o  KoHKypeHIMH  OLEHMBAaE€T  Takoe
IIOBEICHUE HAa MOMEHT €ro IPUMEHEHUS.
CrnenyeT UCXOOUTh U3 TOTO, YTO 3TOT OoJee
BBICOKMI CTaHJApPT IPUMEHSETCSA U B IPYTUX
FOPUCOUKITUSX.
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9.7  Under certain circumstances, the
antitrust laws prohibit tying the sale of one
product to the sale of another, that is, allowing
a customer to purchase one product (the “tying
product”) only if the customer purchases a
second product (the “tied product”). In these
cases, the concern of the antitrust laws is that
the seller will use “leverage” from selling a
very desirable product (the “tying product”)
in order to force a less desirable product (the
“tied product”) on the customer. Not only
may the customer be disadvantaged, but
competitors who sell the tied product may be
harmed as well.

9.7 IIpu OIIPEACIICHHBIX
00CTOATENBCTBAX AHTUMOHOIIOJIbHOE
3aKOHOJATEIbCTBO 3allpellacT CBSA3bIBATH
IpPOJaXXy OIHOrO ToOBapa C MpoJaxen
JIpYyroro, TO €CTb paspeuiarb IOKYIATelo
MOKyNaTh OJAWH TOBap («OCHOBHOI TOBAap»)
TOJIBKO B TOM Ciydae, €CIM ITOKyIaTellb
IIOKYIAeT BTOPOil TOBap («COMYTCTBYIOIIMIA
ToBap»). B oTux cinyuyasx npobiema
AHTMMOHOIIOJIBHOTO 3aKOHOZATEIbCTBA
3aKJIF0YaeTcss B TOM, YTO TMpojaBer] Oyzaer
UCIIOJB30BaTh «pbIYarn» IPHU IPOJAXKE
OUeHb JKEJaeMoro ToBapa («OCHOBHOIO
TOBapa»), 4TOObl HaBsA3aTh IOKYNATEIO
MEHEe JKeJIaeMblii TOBap («COMYTCTBYHOLIUH
TOBap»). B HEBBIrOJTHOM M0OJIOKEHUH MOXKET
OKa3aTbCsl HE TOJIBKO IOKYIATEINb, HO TAKXKE
MOTryT IOCTpaAaTb KOHKYPEHTBI, KOTOpbIE
IIPOJIAIOT COITYTCTBYIOLIUM TOBAp.

9.8 This prohibition applies only if: 1)
there are actually two separate products; and 2)
the seller has such a large market share in the
tying product that it can force the purchase of
the second product on terms that would
otherwise not be competitive. Items that are
economically impractical to sell separately,
e.g., items normally sold in the same package
or which are sold to be used together, are not
subject to this prohibition. It is also permissible
to offer promotions, in which a second product
is offered at a discounted price in combination
with another product, as long as the Group does
not use the leverage of a substantial market
share in one of the products to force the
customer to purchase a second product.

9.8 OTOT 3ampeT NPUMEHUM TOJIBKO B
TOM ciy4dae, ecid: 1) dakTuyecku
CYLIECTBYET JBa OTJEJIbHBIX TOBapa; U 2) y
npojaBla Takas OoJbIlas 10N phIHKA B
OCHOBHOM TOBape, 4YTO OH MOXKET 3aCTaBUTh
IOKYyIIaTb BTOPOM TOBap Ha YCIOBHSAX,
KOTOpbI€ B TPOTHBHOM cllydae ObUIH ObI
HEKOHKypeHTocnocoOHbMU.  Ilog  aToT
3ampeT He MOANaJalT TOBaphl, KOTOpPHIE
9KOHOMMYECKU Helleaecoo0pa3Ho
MpoJaBaTh OTAEIbHO, HAmpUMep TOBaphl,
KOTOpbIe 0OBIYHO MPOAAIOTCS B OHOM U TOU
K€ YIMAaKOBKE MM KOTOpbIE MPOAAIOTCS IS
COBMECTHOTO  MWCNOJNb30BaHMs.  Takxke
JIOTIYCTUMO TpeAJiaratb peKJiaMHble akKlWu,
B KOTOPBIX BTOPOI TOBap Npeajaraercs Io
CHIDKEHHOH IIeHe B COYETaHUU C JIPYruM
ToBapoM, eciau ['pynma He noab3yercs
3HAQUMUTEJIBHOM JI0JIEM pPBIHKA B OJHOM U3
TOBApOB, YTOOBI 3aCTaBUTh IOKYIATeNs
KYIIUTh BTOPOU TOBAp.

9.9  EU competition law equally objects to
discounts in certain circumstances, where they
are considered to reduce price transparency,
and exclude or restrict actual or potential
competitors.

9.9 3aK0HOIATEILCTBO EC 0
KOHKYPEHILIUH B PaBHOM CTENIEHU BO3pa)kaeT
HpOTI/IB CKHUI0K HpI/I onpeneneHme
OGCTOHTCHBCTB&X, Korjga CuuTacTCia, 4YTO OHU
CHIKAIOT MPO3PAYHOCTh IIEH M MCKIIIOYAIOT
WIM OTPaHMYMBAIOT (AKTUUYECKUX WM
MOTEHIIMATBHBIX KOHKYPEHTOB.
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9.10 The Group may legitimately introduce
supplier-based bonuses that:

9.10 I'’pynma MOXKET 3aKOHHO BBECTH
OOHYCHI MOCTaBIIMKOB, KOTOPHIE:

9.10.1 are based on objective and transparent
criteria;

9.10.1 ocHOBaHEI Ha OOBEKTUBHBIX H
MIPO3PAYHBIX KPUTEPUSIX;

9.10.2 are offered on the base of the volumes
of purchases made per supply/delivery; and

9.10.2 mpennaratoTcst Ucxoas U3 00BEMOB
3aKyIOK B OJIHY ITOCTaBKY//I0CTaBKY; U

9.10.3 are not conditioned on minimum
quantities of purchases.

9.10.3 He mpuBs3aHBl K MHHUMAIbHOMY
00beMy 3aKyIIOK.

10. REPORTING
REQUIREMENTS

10. TPEBOBAHWUS IO
NH®OPMUPOBAHUIO

10.1 The Group’s antitrust compliance
system requires the regular reporting of actions
of its employees that may raise antitrust
concerns. Similarly, every employee is
required to report promptly any misconduct of
which he or she is aware, either inside or
outside of the Group, that raises antitrust
concerns. This Policy is designed to prevent
violations of the antitrust laws by encouraging
employees to be more sensitive to antitrust
compliance issues, and to facilitate the creation
of records establishing that the Group’s
employees have acted properly with respect to
actions that may have antitrust significance.

10.1 Cucrema coOroieHus
AHTHUMOHOIIOJILHOTO 3aKOHO/IaTEJILCTBA
['pynmsl TpeOyer pEryJIsipHOro
WH(OPMUPOBAHUS 0 JIEHCTBHSX ee
COTPYIHHMKOB, KOTOpbIE MOIYT BBbI3BaTh
OMNAaCCHMUS B CBSA3UM C AQHTUMOHOIIOJIbHBIM
3aKOHOAATEILCTBOM. AHAJIOTUYHO, KayKJIbII
COTPYIHHUK 00s13aH HEe3aMeQINTEIILHO
COO00IIATh O JIOOBIX MPOCTYIKAX, O KOTOPBIX
€My HW3BECTHO, KaK BHYTPH, TaK W 3a
npenaenaMu ['pynmbl, KOTOpPbBIE BBI3BIBAOT
OMNacCHMUS B CBSA3UM C AQHTUMOHOIIOJIbHBIM

3aKOHOJAaTCIIbCTBOM. OTta Ilonutuka
HaIipaBJICHA Ha npeaoTBpalIiCHUE
HapymeHI/Iﬁ AHTUMOHOIIOJBbHOT'O

3aKOHOJATENBCTBA  IYTEM  MOOUIPEHUS
COTPY/IHUKOB OBITh 0OJiee BHUMATEIbHBIMU
K BOIIpOCaM cOOJTI0IeHU ST
QHTUMOHOIIOJIBHOIO 3aKOHOJATENIbCTBA, a
TaK)Ke NIl 00JIErYeHus CO3/IaHUs 3aluced,
MOATBEPKIAIOIINX, 4TO COTPYIHUKHU
['pynimbr JIEHCTBOBAIIN HAJJICKAIAM
00pa3oM B OTHOILIEHUHU ACUCTBUIl, KOTOpBIE
MOTyT  OBITh  3HAYUMBIMH B  4YacTH

COOJTFOICHUSI AHTUMOHOTIOIBHOTO
3aKOHO/IATEIILCTRA.
10.2  The first rule is always to consult CEO | 10.2  Tlepoe mpaBmiao —  Bceraa

whenever there is a question in your mind as to
the propriety of a particular practice or course
of action.

KOHCYJIbTUPOBATHCS c ['enepanbHbIM
JTUPEKTOPOM BCSKHH pa3, Korja y Bac
BO3HMKAae€T BOMNPOC O  MNPaBUIBHOCTH
KOHKPETHOW MPAKTUKHU WIH TIJIaHA ICHUCTBUM.
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10.3 Employees who have direct or
supervisory responsibility for the activities
specified below are responsible for reporting
them to CEO.

10.3  CotpynHuKH, KOTOpBIE  HECYT
NPSAMYIO WM HAJA30PHYK OTBETCTBEHHOCTh
3a JEUCTBHs, YKa3aHHbIC HHUXKE, HECYT
OTBETCTBEHHOCTb 3a COOOLIEHHE O HHUX
I'enepanbHOMY AUPEKTOPY.

10.4 Please know that all messages received
are treated with discretion and sensitivity. No
adverse action will be taken against any
employee who makes a report in good faith.

10.4  Iloxanyiicra, 3HaliTe, 4YTO BCE
MOJTyYCHHbIE COO0O0IIIEeHHUS CUHMTAIOTCS
KOH(UIECHITNATLHBIMH, i c HUMH
o0paIiarTcs COOTBETCTBYIOIIMM OOpa3oM.
B orHomenun  m1000TO  COTPYIHHKA,
KOTOPBII JI0OPOCOBECTHO nepeaaer
CBEJICHUS, HUKAKNX HETAaTHUBHBIX JIEHCTBUM
He Oyjier.

11.  ACTIONS THAT REQUIRE
REPORTING

11. JEWCTBHUSA, O KOTOPBIX
TPEBYETCA COOBIHIATD

11.1 In many cases described below, the
Group will have established specific guidelines
based on prior consultations with the Alexey
Ignatyev, Head of Legal (further — “Head of
Legal”). In those cases, the first step is to
determine if these specific guidelines have
been established and if they answer your
question. If not—or if suspected conduct
clearly violates established guidelines—you
should report it.

11.1 Bo MHOrux ciy4asx, ONHCaHHBIX
Hwke, [pynma paspaborana KOHKPETHBIE
PYKOBOJSIIME NPUHLMIIBI HAa  OCHOBE
IpeIBapUTEIbHbIX KOHCYJIbTALINI c
UrnateeBoiM  Aniekceem BukTopoBuuewm,
PykoBoautenem IOpuanyeckoit — ciyx0bI
(manee o tekcty — «PykoBoauTesn FOCy»).
B 5Tux cinyuasx nepBblil mar — onpeaeinTh,
ObUIM JIM YCTAaHOBJEHBI 3TH KOHKPETHBIE
PEKOMEHJJAllMK U OTBEYAIOT JIM OHU Ha Balll

Borpoc. Ecim HeT — wmiam eciom
II0JIO3PUTEIILHOE TIOBEJICHUE IBHO HAPYILIAET
YCTAaHOBJICHHBIC PEKOMCHAAI N - BBI

JIOJIKHBI COOOIUTE 00 3TOM.

11.2  Relationships with Competitors

11.2  OtHOwEHUS C KOHKYPEHTaMHU

11.2.1 The Group’s membership in any trade
association and a description of the activities of
the association;

11.2.1 YnenctBo I'pymmer B mr06oit
ToproBoii  acconuanuu W OINHCAHHE
NeSITeIbHOCTH aCCOLIUAIINH;

11.2.2 Any agreement to provide members of
a trade association with information about
costs, prices, financial data or other
information about company operations;

11.2.2 JIro60e corJjiaiicHue 0
MPEeAOCTABICHUN qJIeHaM Toprosoii
acconanuu WHPOpMAIMU O pacxojax,
LleHaX, (PMHAHCOBBIX IAHHBIX WU JPYroit
nH(OPMALIUY O IEATEIHHOCTH KOMITAHUH;

11.2.3 All agreements with competitors to
engage in joint activity, including production,
research, marketing, or sales;

11.2.3 Bce cornamieHusi ¢ KOHKypeHTaMHu O
COBMECTHOH  JIESTENBbHOCTH,  BKJIIOYas
MIPOU3BOJICTBO, HCCIIEOBAHUS, MApPKETHHT
WIJTH TIPOJIaXKH;
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11.2.4 Any other agreements with competitors
to exchange information of any kind;

11.2.4 JlroOble papyrue COTJIALICHUS C
KOHKypeHTaMu 00  oOmeHe  Jro0OM
uHpopManuei;

11.2.5 Any participation in standard-setting
activities or organizations;

11.2.5 Jlro6oe yuacTue B 1€ATEIbHOCTU WU
OpraHM3aLUsX 110 CO3/IaHHUIO CTAHIAPTOB;

11.2.6 Any participation with competitors in
efforts to effect governmental action, such as
legislation or regulations;

11.2.6 JIroboe ydacThe ¢ KOHKYpEHTaMH B
NESTEIbHOCTH TIO BIMSHUIO Ha JEHCTBUS
roCyJapCcTBa, TaKue, KaK 3aKOHO/IATEIIbCTBO
WJIH PETYJIMPOBAHICE;

11.2.7 Proposals by one or more competitors
to engage in conduct that you believe violate
antitrust standards;

11.2.7 Tlpennoxxenus OJIHOT'O 1501051
HECKOJIbKMX KOHKYPEHTOB BECTH ceOsl Tak,
YTO [0 BalleMy MHEHHUIO, 3TO Hapymiaer
AHTHUMOHOTIOJILHBIC CTAaHIAPTHI;

11.2.8 Information you have that indicates that
one or more of the Group employees have
engaged in conduct violating antitrust
standards; and

11.2.8 Umeromasics y Bac wuHpOpMaus
yKa3bIBaeT Ha TO, YTO JEHCTBUS OJHOTO WU
HECKOJIBbKUX COTPY/IHUKOB ['pymnmst
HapyIIalOT aHTUMOHOIIOJIbHBIE CTAaHIAPTHI; a
TaKXKe

11.2.9 Information you have that indicates
others outside the Group, including
competitors or suppliers, are engaging in
conduct violating antitrust standards.

11.2.9 Nmeromasicst y Bac wHpOpMAIUSI O
TOM, 4YTO JEWUCTBUSA Jpyrux JHI 3a
npeneaamMu [ pynmel, BKII0Yas KOHKYPEHTOB
WIH MOCTAaBIIUKOB, HapYIIalOT
AHTHUMOHOTIOJBLHBIC CTAHIAPTHI.

11.3  Relationships with Suppliers

11.3 OTHOIIEHUS C ITOCTABIIIUKAMI

11.3.1 Any written or verbal agreements with
suppliers regarding territories, customers,
products, prices, or other restrictions on
supplier activities;

11.3.1 JIroOble TMCHMEHHBIC WM YCTHBIC
COTJIAIIEHUS C MOCTAaBUIMKAMH B OTHOILIEHUH
TEPPUTOPHUH, KIMEHTOB, TOBAPOB, IIEH WU
IpYTrUX OrpaHMYEHUM Ha JeATEIbHOCTb
MTOCTaBIIUKOB;

11.3.2 Any policies regarding the suggestion
of resale prices or pricing guidelines from
suppliers and/or possible termination for
failing to comply with suggested prices or price
guidelines;

11.3.2 JIrobass TONWTHKA B OTHOIIECHUH
MIPETIOKEHUS MMOCTaBIIMKAMU LeH
TIePETPOIAXKH HITH PEKOMEHIAIMH 10 IIeHaM
1 / WK BO3MOKHOTO TMPEKpaIieHus: paboThl
B CiIy4ae HECOOJIOJCHUS MPETOKESHHBIX
IIEH WM PEKOMEH AN 10 IIeHaM;

11.3.3 The discontinuation of any supplier,
along with an explanation of the decision to
discontinue dealing;

11.3.3 IIpekpamenue paboThl ¢ JHOOBIM
MOCTaBIIMKOM BMECT€ C OOBSICHEHHEM
peleHust 0 MPeKpaLIeHUH OTHOLICHUH,;

11.3.4 Any requirements that customers
purchase one product in order to purchase
another product.

11.3.4 JlroObie TpeOOBaHUS K MOKYMATEIsIM
TSl IOKYTIKH OJTHOTO TOBapa KyIUTh IPYTOH.
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11.4  Any written contracts or agreements,
which include any of the preceding, should be
submitted to CEO and Head of Legal along
with a description of the proposed action. No
such agreement should be entered into without
the prior approval of CEO and Head of Legal.

114  JlroOble MICHMEHHBIE JOTOBOPHI WIIH
COTJIAIIICHUS, KOTOpBIC BKJIIOYAIOT B CeOs
11000€ W3 BBHINICTIEPEUNCICHHOTO, JOJIKHBI
OBITh MIPEICTABIICHBI ['enepanbHOMYy
mupektopy u Pykoogutento FOC Bmecte
ONMCAaHMEM IpejiaraeMbix AeicTtBuil. Hu
OJHO TaKo¢ COTJIAICHHE HE JOJDKHO
3aKJIF0YaThCs 0e3 MPEIBAPUTEIIBHOTO
onobpenust ['eHepalbHOTO JIUPEKTOpa U
PykoBoautens FOC.

11.5 If the Group intends to acquire another
company, acquire a substantial share of the
assets of any company, or enter into a joint
venture with one or more other companies, the
Group should first consult with CEO
concerning the antitrust implications of such
transactions. They may trigger notification
obligations to different competition authorities
around the world.

115  Ecnu I'pynmna nHamepena npuobpectu
IPYTyIO KOMIIaHHUIO, npuodpectu
CYLIECTBEHHYIO JIOJII0 aKTHUBOB JII00O0I
KOMIAHUM  WIA  CO3JaTb  COBMECTHOE
HNPEeANpPUATHE C OJHOM WM HECKOJIbKUMHU
JIpyrUMU KoMIlaHusiMH, To ['pynne cinenyer
CHayaJia MIPOKOHCYJIbTUPOBATHCS c
I'enepanbHbIM JTUPEKTOPOM 1o
AQHTUMOHOIOJBHBIM TOCJIEICTBUSM TaKHX
omepanuii. 3OTO MOXET MOTpeOoBaTh
YBEIOMIICHUS pa3IMYHBIX
QHTHUMOHOIOJIbHBIX OPraHOB 10 BCEMY MUPY.

12.  PROCEDURES FOR

12.  TPOLEIYPBI PU

ENFORCEMENT INVESTIGATIONS | PACCJIIEAOBAHUSAX
INPABOOXPAHUTEJIBHBIX
OPT'AHOB

121 In  many jurisdictions, antitrust | 121  Bo MHOTHX FOPHCIUKITHSX

enforcement officials have the legal authority
to make unannounced visits to our offices to
conduct inspection (“dawn raids”) and take
information in written and electronic form
from us. In some of those jurisdictions, there
are some with authority to request and expect
our full assistance in record location. It is our
policy to meet those legal obligations.

COTPYJHUKH aHTHUMOHOIOJBHBIX OPraHoOB
HaJleIeHbl ~ 3aKOHHBIMHU  ITOJIHOMOYUSIMU
IIOCEIAaTh oe3 IIPEIBAPUTEIBHOTO
YBEIOMJICHHSI HAIlIM OQUCHI JIs TPOBEIEHUS
WHCMEKIMNA («BHE3alHbIX MPOBEPOK») U
ojiydaTb ~ OT Hac HMHPOpMaALUI0 B
IIICBMEHHOM M JJIEKTPOHHOM BHzae. B
HEKOTOPBIX M3 ATHX IOPUCIUKIMHA y HHUX
UMEIOTCA IOJHOMOYHMS  3alpalluBaTh U
OXKUJAaTh HAILEro IOJHOTO COACWUCTBUS B
OINpEACICHUN MECTOHAXOKICHUM 3aIlncen.
Hama mnomutuka — coOmonaTe 3TH
IOpUINYECKHE 0053aTeNIbCTBA.
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12.2  However, it is critical in meeting those
obligations that the company speaks fully and
truthfully. For that reason, you are asked to do
two things and avoid one. DO ask to see proof
of enforcement officials’ identity and their
authority to conduct any search/dawn raid
(inspection certificate/order). DO ask to
involve CEO and Head of Legal. DO NOT
guess when answering. If you don’t know
something, say so, and ask to involve the
proper person so that the company’s
cooperation is accurate and complete.

12.2 OpHako I BBIHOJIHEHHUS JTHUX
00s13aTeILCTB  KpallHE  BAaXHO, YTOOBI
KOMITaHUS JIOHOCHIIA UHPOPMAITHIO
MOJIHOCTBIO U mpaBauBo. [lo 3Toi mpuunHe
BaM HEOOXOJAMMO JieJlaTh [IB€ BEIIH, a
nzberate omnou. CJIEAYET upocuts
MPEIOCTABUTH JIOKYMEHTHI,
YIIOCTOBEPSIOLIUE JHUYHOCTh COTPYIHHKOB
MIPAaBOOXPAHUTEIBHBIX ~ OPraHOB U WX
IOJTHOMOYMSI Ha TMpOBEIEHUE JOO0ro
o0BICKa / BHE3AITHOMN IPOBEPKU
(mocranosinenre / opuaep). CJAEAYET
TIOTIPOCHTH MIPUBJICYD I'enepanbHoro
nupekropa u  Pykoopurtens HOC. Ilpu
orBerax  JAINIPEIMAETCSH  crtpouth
noraaku. Eciau BBl 4ero-ro He 3HaeTe,
CKaXHUTe 00 ITOM W TOMPOCHTE TPHUBIICYD
3HAIOIIETO YeJOBeKa, JJs TOro 4YTOOBI
COTPYTHUYECTBO KOMIIaHUU OBLTO
HA/IKHBIM U TIOJTHBIM.

12.3 Do not argue with the enforcement
official. If you are asked about an ongoing
investigation by a colleague, customer, or
competitor, advise them forcefully that you
cannot talk about any aspect of the
investigation, except with CEO and Lead Legal
Counsel. Do not allow yourself to speculate
with others about the investigation or provide
any explanation for what is going on. Any
discussions—no matter how innocent—with
colleagues about the investigation increase the
suspicion of government investigators. They
will certainly ask about such discussions. Such
discussions can become obstruction of justice
when the parties try to develop a consistent
story or “remind” each other of certain facts.

123 He cnopbre C  COTPYAHHUKOM
MPaBOOXPAHUTENIBHBIX ~ OpraHoB.  Ecin
KOJIJIera, 3aKa3uMK MM KOHKYPEHT CIIPOCST
Bac 0 TEKYIIEM pacciei0BaHNH,
PELIUTENBHO 3aBUTE UM, UTO Bl HE MOYKETE
FOBOPUTh HU O  KAaKOM  acCIEeKTe
paccieioBaHMsl HU C  KeM, KpOMe
I'enepanbHOrOo nupexkropa u Benymero
IOpUCKOHCYNNbTa. He mo3Bomsiite cebe
paccyxaarb C APYTHMH O pacciaeOBaHUU
WIM JaBaTh Kakue-mubo  OOBACHEHUS
npoucxopsuiemMy. JlroObie 00CyKIeHus ¢
KOJUUIEraMy [0 TOBOJAY paccClielOBaHUs —
HE3aBUCUMO OT TOrO, HACKOJbKO OHH

HEBUHHbl —  YCWIMBAIOT MOJO3PEHUS
rOCYyJIapCTBEHHBIX  ciieoBarenei.  OHu
00513aTeNIbHO CIIPOCST 0 TaKUX

oOcyxnenusx. Korga cTopoHBI NBITArOTCS
pa3paboTaTh COINIaCyIOUIYIOCS HCTOPHIO WU
HAIIOMHUTBY JIPYT APYTY 00 ONpeaeeHHbIX
¢akTax, Takue OOCYXJEHUS MOTYT CTaTh
MPENSITCTBUEM IIPABOCYAHIO.
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12.4 If you have documents relevant to an
investigation that has started, do not destroy or
alter any document— ever. The Group will put
a hold on document retention policies when an
investigation begins, so maintain your
documents. Do not destroy any documents
(paper or electronic files) that you are
instructed to save.

124 Ecim y Bac eCTb JOKYMEHTSHI,
OTHOCSILMECS K HAYaTOMY PACCIEIOBaHUIO,
HE YHUYTOXKAUTE U HE U3MEHSAWTE HUKAKOU
JOKyMEHT — Hukorga. llpm Hauane
paccienoBanus, ['pynma HpuOCTaHOBUT
HOJINTUKY oOpaileHus JIOKYMEHTOB,
[IO3TOMY COXpPaHSWTE CBOU JOKYMEHTHI. He
YHUUTOXANTE HUKaKHe JIOKYMEHTBI
(OymakHBIE WM DJIEKTPOHHBIC (DaiiibI),
KOTOpbIE BaM [TIOPYYEHO COXPAHUTD.

13. Language

13. s3Ik

This Policy was prepared in English and
Russian. In case of any inconsistencies
between the English and Russian versions of
this Policy, the Russian version shall prevail.

HMannas IlomuTuka mnoarorosieHa Ha
AHIIMMCKOM M PYCCKOM s3bIKax. B ciydae
KaKHUX-TT100 IIPOTUBOPEUYUI MEXIY
BEPCUAMU JTAHHOMN [Tonutukn Ha
aHTJIMICKOM U PYCCKOM, BEPCUS HA PyCCKOM
SI3bIKE€ UMEET IIPUOPHUTET.
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